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Internationalising
Singapore’s Media Industry

Despite the relatively small size of Singapore’s media industry, many local talents
and productions have succeeded beyond the island’s shores.  This augurs well with
MDA’s efforts to help Singapore media companies tap into the global entertainment
and media market, which is estimated to be worth US$1.4 trillion in 2006.  MDA
advances Singapore companies’ overseas exploits by facilitating their thrusts
abroad, raising the international profile of local industry capability and brokering
deals with international partners.

The Singapore Pavilions at MIPCOM 2006 (left) and Frankfurt Book Fair 2006 (right) were bustling
with activities.
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 Tips: Accessing International Markets

1. In 2006, MDA led a delegation of industry partners to key international
media trade shows that include:

 MIPTV
 Cannes Film Festival
 Asian Film Market
 Frankfurt Book Fair
 MIPCOM
 American Film Market

2. Singapore Pavilions were set up at the trade shows to offer a solid
platform for local media companies to showcase and market Singapore-
made television, film and publishing content, and facilitate networking
with their overseas partners.

3. At the Cannes Film Festival, Singapore was honoured to be invited to
showcase local productions at the Tous les Cinémas du Monde (All the
Cinemas of the World), an event where Singapore’s dynamic and
burgeoning film industry enjoyed unprecedented attention.

 Note: Singapore was the only Asian country selected as a presenting
country, along with Russia, Israel, Switzerland, Venezuela, Tunisia
and Chile.

    Attention: Biggest Showing by Singapore
at MIPCOM 2006

MIPCOM 2006 was a milestone for the media industry.  Apart from seeing
its largest Singapore delegation ever – a 51-member delegation with a
record slate of over 30 High-Definition programmes – it also witnessed
the launch of Singapore Media Fusion, the strategic positioning of the
media industry (see Page 18).

At the conclusion of the five-day trade show, Singapore players announced
deals to the tune of US$50 million, indicating a growing demand for the
creative and technical capabilities of Singapore’s production sector.
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Establishing Singapore as
a Media Exchange
Singapore plays host to two major media markets annually – BroadcastAsia and
Asia Media Festival. Both media events attract buyers, sellers and investors from
all over the world to Singapore to finance, trade and distribute media content
and services.

 BroadcastAsia 2006
BroadcastAsia, held in conjunction with CommunicAsia and iX, an ICT symposium,
is one of the world’s largest media trade events.  BroadcastAsia 2006 at the
Singapore Expo saw the highest traffic ever in its 11-year history, drawing a
laudable record of 847 exhibitors and 16,835 visitors from around the region.

    Attention: Record Success at BroadcastAsia &
  Asia Media Festival

2.1 Data Transfer
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Visitors to BroadcastAsia 2006 experiencing High-Definition Television at the Singapore Pavilion.

Together with industry partners, MDA presented a High-Definition technology
showcase at the Singapore Pavilion.  Six leading local companies specialising in
developing applications and solutions for High-Definition Television (  ) ,
Internet Protocol Television (  ) and Digital Audio Broadcasting (  )
technologies also exhibited at the Singapore Pavilion.  Among them, Kikker Interactive,
GoMobile, Intevol and Zentek benefited from MDA’s Digital Technology Development
Scheme, an initiative that supports the creation of innovative digital broadcasting
applications.

2.1Data Transfer
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It was star galore at the Asia Media Festival 2006! Among the celestial cast were Hong Kong actress
Cecilia Yip, who was on the judging panel of the Asian Festival of First Films, and Singapore artistes
Zoe Tay and Tay Ping Hui, who attended the Asian Television Awards.

 Asia Media Festival 2006
Ringing in another success was the fifth edition of Asia Media Festival – an extravaganza
of media events targeted at both trade professionals and the public. The Asia Media
Festival 2006 closed on a high note with a record 4,700 local and international
participants from 49 countries attending the trade events from 28 November to
1 December.  Transaction revenue came up to US$47.1 million, registering a seven-
fold increase since the Festival’s inception in 2002.

The trade component of the Asia Media Festival was anchored by Asia Television
Forum, Asia Film Market and Conference, Asia Animation Conference, Media Financing
Forum, Asian Television Awards and Asian Festival of First Films. It encompassed the
whole value chain of the media business, ranging from media financing, production
to distribution.

At the Media Financing Forum, approximately US$250 million of funding was available
for filmmakers to push boundaries, expand creativity and promote new talent. This
was US$50 million more than that of the preceding year.

2.1 Data Transfer
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In line with its efforts to build a self-sustaining media financing ecosystem in Singapore,
MDA supports and facilitates the development of media funds.

In November 2006, Singapore-based talent management-cum-executive production
company RGM Entertainment announced the start of a film fund that aims to
finance at least six international films involving Singapore companies, costing a
total of S$80 million over the next two years.

The first two films financed under the film
fund are The Girl in the Park starring Kate
Bosworth, Kerri Russell and Sigourney
Weaver, and Just Buried (formerly titled
Pushing Up Daisies), a black comedy starring
Rose Bryne. Local producers Oak3 Films and
Infinite Frameworks participated in the two
productions respectively.

A third international motion picture to
be made under the film fund, titled
Winged Creatures, stars Oscar Winner
and Golden Globe Best Actor Forest Whitaker,
Jennifer Hudson, Kate Beckinsale and
Dakota Fanning and is directed by
acclaimed director, Rowan Woods.  Post
production work is carried out in Singapore
by Infinite Frameworks.

Such partnerships benefit Singapore's media
industry in many ways, from allowing the
local production sector to gain invaluable
international contacts and experience, to developing a core group of media specialist
firms in areas such as entertainment law, media financing and film insurance.  More
importantly, they help to attract private funds to fuel Singapore’s media industry.

Media Financing

The Girl In The Park (above) and Just Buried
(below) are the first two international
productions arising from the RGM film fund.
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Singapore Media Fusion

An apt depiction of Singapore’s cultural diversity
and its industry capabilities in the media
convergence age, Singapore Media Fusion
emphasises the strategic location of Singapore as
the gateway between East and West, where the
country’s creative industries can tap into the vast
spectrum of cultures, traditions, knowledge and
links to the region for ideas to develop quality
content for the international market.

To enhance this powerful multiplicity, MDA, in
collaboration with industry partners, launched
Singapore Media Fusion, a strategic positioning
that represents and promotes the Singapore media
industry at international trade events.

Singapore Media Fusion splashed its footprints all over Cannes at MIPCOM 2006, including billboards
(above, featuring Max Makowski) and smart cars (below).

2.3 Hardware & Software Integration
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 Data Integration: From the World to Singapore to the World

Part of the strategy of Singapore Media Fusion is
an integrated campaign featuring testimonials from
international media icons who have had
collaborated with local media players.  Dubbed “I
made it in Singapore”, the advertising campaign
kicked off the launch of Singapore Media Fusion
to highlight the growing capabilities of Singapore’s
media industry.

One of the media icons featured is Brazilian director
Max Makowski, who directed One Last Dance, a
feature film produced by Singapore’s MediaCorp
Raintree Pictures and China’s Ming Productions.
Makowski’s illustrious portfolio includes directing
the popular American reality TV programme Queer
Eye for the Straight Guy in 2004. Another media
icon lending his stature to the campaign is Marco
Serafini, the German director behind the Singapore-Germany telemovie House
of Harmony.

An online portal www.singaporemediafusion.com connects like-minded local and
global talents.

Launched at MIPCOM in October 2006, the Singapore Media Fusion strategic initiative
was subsequently adopted at other trade shows, enhancing the visibility and
strengthening the presence of the Singapore media industry.

Come and make it with Singapore:
House of Harmony director
Marco Serafini shows you how
he did it.
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    Alert:

Rounding off an exceptional year of international exposure for
Singapore’s media industry, Dr Tan Chin Nam, Chairman of MDA,
received the honour of being the only Asian singled out by United
Kingdom-based trade publication Television Business International
as one of 20 international media personalities “who have had a
standout 2006”.

Dr Christopher Chia, Chief Executive Officer of MDA, was feted as the
most influential figure in Singapore’s media industry in 2006 by
Singapore-based Marketing magazine.  That topped off the over 1,500
local and international media reports, worth over S$16.5 million in
advertising value, on Singapore’s dynamic media industry in 2006.

2.3 Hardware & Software Integration
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