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The Media Development Authority (MDA) was formed in 2002 by the
merger of the Singapore Broadcasting Authority, Films and Publications
Department of the Ministry of Information, Communications and the
Arts, and the Singapore Film Commission.

Its vision — embraced in its strategic blueprint Media 21 — is to
develop Singapore’s media sector into a driving force both in the region
and globally. To take the analogy of an F1 race, the goal is nothing less
than pole-positioning Singapore as an unbeatable engine for driving
world-class media services around the twenty-first century media
track. Media 21 set two key objectives —first, to increase the Singapore
media industry’s GDP contribution to 3% by 2012; secondly, to create
over 10,000 new jobs for Singaporeans within the media industry.

With each lap, the MDA and the Singapore media industry mark
another milestone towards the chequered flag — a Singapore transformed
into a global media city where media services and content are created,
developed, traded and distributed.

The MDA is particularly pleased to present — in this annual report
— the race results of the past year.
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WHAT A THRILLING YEAR IT HAS BEEN!

IN ONLY OUR SECOND YEAR, THE MDA HAS MADE SUBSTANTIAL
PROGRESS IN THE RACE TOWARDS THE OBJECTIVES LAID OUT IN
THE MEDIA 21 BLUEPRINT. DURING THE YEAR IN REVIEW, THE
MEDIA INDUSTRY’S GDP CONTRIBUTION WAS 1.7%, AN INCREASE
FROM 1.56% OF THE PREVIOUS YEAR. GIVEN THAT THE MEDIA 21
BLUEPRINT PROJECTS A CONTRIBUTION OF 3% BY 2012, WE HAVE
MADE ENCOURAGING PROGRESS!

THESE FIGURES WERE ACHIEVED THROUGH A COMBINATION OF
INDUSTRY DEVELOPMENT AND NURTURING, MARKETING AND
PROMOTIONAL EFFORTS. RIGHT FROM THE START, THE MDA WORKED
VERY CLOSELY WITH SINGAPORE’S MEDIA INDUSTRY AND OUR
INTERNATIONAL PARTNERS. OUR GOAL HAS BEEN CONSISTENT —-TO
DEPLOY AND SHOWCASE THE CREATIVE TALENT OF THE SINGAPORE
MEDIA INDUSTRY AS WELL AS THE MEDIA SERVICE CAPABILITIES
AVAILABLE HERE. THE RESULTS OF THESE EFFORTS SPEAK FOR
THEMSELVES.



MILESTONES

In line with the Media 21 vision of developing Singapore into
a vibrant global media city, the year in review saw the MDA
hosting the third annual Asia Media Festival (AMF) towards
the end of 2004. The two-week festival comprised a slate of media-
related events targeted at the trade and general public. | am particularly
pleased to report that the event, apart from having increased the rate
of participation, also sealed business deals worth more than US$21
million over the three days of the market, surpassing last year’s US$13

million tally.

Picture perfect —
an MDA poster
¢ promoting
iNgapore’s
creative media
industry.

During 2004, the MDA facilitated and gave assistance to

70 Singapore media companies. We also led delegations

to participate in key international trade events, including
MIPTV (March), Cannes Film Market (May), Beijing International TV
Week (May), Banff TV Festival (June), Shanghai TV Festival (June),
Hong Kong FilmMart (June), SPAA Conference (August), International
Broadcasting Conference (September), MIPCOM (October), Frankfurt
Book Fair (October), Global Entrepolis (October) and the American
Film Market (November). There were also numerous business missions
led by the MDA to markets like Australia, UK and China.
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The year also saw the establishment of the Market Devel-
opment Scheme to encourage Singapore-based media
companies expand their markets overseas. In 2004, the
MDA facilitated 52 Singapore media companies under this scheme.

The MDA also signed Memoranda of Understanding (MOU)

with a number of overseas media organisations to produce

value-added content. These included agreements with the
National Geographic Channels International, the Shanghai Media Group,
the Discovery Channel and New Zealand’s Flux Animation Studio.

Joyous ]
collaboration —
DA inking
the MOU with
Shanghai
media group.

To encourage the development of digital content such as

animation and games, the MDA introduced the Digital
Content Development Scheme. The MDA also introduced the Digital
Technology Development Scheme and Digital Broadcast Promotion
Scheme to stimulate the development of compelling customer ap-
plications for digital TV, digital audio broadcasting (DAB) and digital
cinema, as well as promote the rollout of digital TV and digital radio
in Singapore.




MILESTONES

0n the development front, the MDA’s Capability Development

Scheme helped 190 industry professionals gain specialist

skills and international experience. It also facilitated 4,400
training opportunities for media professionals to upgrade themselves,
while organising and facilitating over 50 masterclasses, seminars
and workshops.

Group, smile —
articipants at the
edia Education
Scheme Awards
Ceremony 2004
at the Arts House
on 24 July.

Recognising that young media talent must be identified and

supported, the MDA’s Media Education Scheme sent 25

outstanding students overseas to pursue courses in film and
TV production, scriptwriting and animation. Meanwhile, the Film
Incubator Programme mentored aspiring first-time directors, producers
and scriptwriters. Additionally, the Script Development Grant nurtured
new writers and veteran writers for feature films.
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GCOLLABORATION WITH AGENCIES KEY
TO INDUSTRY DEVELOPMENT AND GROWTH

Successful though these achievements are, | believe that much of our
successful laps around the local, regional and global media tracks could not
have been accomplished without our partnerships with other government
agencies like the Economic Development Board (EDB), the Singapore Tourism
Board (STB), the Singapore Land Authority (SLA) and the Singapore Workforce
Development Agency (WDA), to name just a few.

These partnerships were key to several milestones achieved during the
year. For instance, the EDB was instrumental in attracting world renowned
Lucasfilm Animation and Koei, the leading Japanese game company, to set
up development studios in Singapore. And working with the Infocomm Devel-
opment Authority (IDA) and the MDA, the EDB successfully bid for Singapore
to host the World Cyber Games Grand Finals in November 2005.

The MDA, working with the STB and SLA, launched the Film In Singapore
Scheme which promotes Singapore as the location of choice for shoots, while
the STB’s hosting of the International Indian Film Academy Weekend in May
2004 and its marketing efforts for Broadcast Asia 2004 focused global attention
on Singapore as a major international media city.

While the MDA worked in tandem with its partners and the local industry
to promote our capabilities abroad, efforts were also launched to provide
greater choice and diversity of content for Singaporeans through the introduction
of new streamlined classification systems for films, videos and publications
and Internet content.

Finally, the year in review also saw the merger of the TV operations of
MediaCorp and SPH MediaWorks as both companies moved to stem continuing
losses.



THE RACE AHEAD

Just as motorsports is the quintessence of seamless and dedicated
teamwork, the MDA’s collaborative approach towards developing Singapore’s
media is captured by its light-touch philosophy, a belief that a system works
best when the individual components work together.

Our goal is nothing less than the reinvention of the landscape of Singapore
media, to position us as a powerhouse both regionally and globally. It is not an
easy task. For as gratifying as our accomplishments have been in the past year,
there is much more that needs to be done — more chicanes, bends and hairpins
on the road than there are straights to be sure — before the chequered flag is
in sight, if it ever does come into sight given the rate at which technology
morphs and our society matures!

In recording the race results to date, | want to express my gratitude to
our partners and collaborators in the media industry as a whole. It has been
an astonishing year: our heartfelt thanks for coming along for the ride.

Here’s to the next leg of our race!

%
CHAIRMAN

Media Development Authority
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STARTING STRONGLY IN A RAGE — ANY RAGE -
IS CRUCIAL. HOWEVER, STRONG STARTS ARE
mﬂng%lEE ONLY IF THE FUNDAMENTALS ARE
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Movie magic — characters

from animation projects
Nanoboy (above) and
Zodiac — The Race Begins.

DISPARATE ELEMENTS SUCH AS TECHNOLOGICAL SUPPORT, FINANC-
ING, CREATIVE IDEAS, MUST COME TOGETHER IN A TIGHT FORMATION
LAP BEFORE HEADING TO THE STARTING LINE. IN THE CONTEXT OF
THE RACE BY SINGAPORE’S MEDIA INDUSTRY, CONTENT IS KEY.

THE SUPPLY OF QUALITY CONTENT AND SERVICES IS THE TOUCHSTONE
OF ANY MEDIA ENTERPRISE. RECOGNISING THIS, ONE OF THE KEY
GOALS OF MEDIA 21 IS TO DEVELOP SINGAPORE INTO THE MEDIA
BUSINESS EXCHANGE OF CHOICE FOR MEDIA ACTIVITY IN THE REGION
AND, EVENTUALLY, GLOBALLY. TO FACILITATE THIS DEVELOPMENT,
OVER THE COURSE OF THE YEAR, THE MDA ROLLED OUT A SERIES
OF KEY INITIATIVES, MANY OF THEM GROUNDBREAKING.



JUMP-STARTING THE FLOW OF IDERS

The Digital Content Development Scheme supported fifteen

projects including Nanoboy, an animation pilot by Scrawl

Studio; 3 Feet Apartby Oak 3 Films; Zodiac — The Race Begins,
an animation trailer for an animated feature film by Cubix International;
and a suite of multi-player mobile games by Mikoishi.

The MDA initiated new Singapore Original Animation

cate-gories (Open and Student) for COMGRAPH, a regional

computer graphics and animation competition that is held
annually in Singapore. The goal of the new categories is to encourage
Singapore-based animators to develop original stories and characters
for animated TV series and films.

The MDA and Discovery Networks Asia launched two initia-

tives to co-produce up to 40 hours of factual and lifestyle

programmes over the next two years. Singaporean production
companies will have the opportunity to produce programmes to be
carried on Discovery Channels. The programmes have the potential
to reach out to over 325 million homes across Asia-Pacific. Further-
more, international distributors will be engaged to market and
distribute the programmes generated from these new initiatives.
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The initiatives follow the unveiling of the Documentary Director’s
Chair (DDC) initiative in August 2003, which resulted in the production
of a one-hour documentary Gourmet China directed by the first DDC
winner, Lee Thean-Jeen, for broadcast on Discovery Channels. In the
second year of the DDC, the MDA and Discovery Networks Asia have
selected Asoka Raina from New Delhi, India. Raina is working with
Singapore production company, Upside Down Concepts, to produce a
six-episode 30-minute documentary series, Conundrums from Asia.

At the Asia Media Festival, the MDA signed a co-production

agreement with Peach Blossom Media to develop seven

animation projects worth S$18m over a three-year period
commencing 1 January 2005. The MDA was particularly pleased with
this agreement as it is expected to accelerate the growth of the local
animation industry and create job opportunities in pre-production,
production and post-production work. The total production budget
for all seven projects is estimated to be around S$37m.

In July 2004, the MDA inked another co-production deal,

this time with the New Zealand Film Commission. This

agreement paves the way for creative synergies on film,
animation and other media projects. As the first joint project, Singapore
production house Big Communications signed a memorandum of
understanding with New Zealand’s Flux Animation Studio to co-produce
the 3D animation feature Master Raindrop.




Runaway Success
— scene from
local director

Jack Neo’s box
office hit,
Home Run.

GROWING THE TALENT POOL

Good things do come in small packages — Singapore continues to make its
mark internationally through the works of very talented local filmmakers and
directors like Eric Khoo, Tan Pin Pin, Jack Neo, Lee Thean-Jeen and Royston
Tan. To enlarge this creative talent pool, the MDA strives, through a series of
initiatives, to identify and groom tomorrow’s createrati, media entrepreneurs
and industry leaders by providing valuable exposure, network opportunities
and work experience.

For instance, the Capability Development Scheme supports 400 industry
professionals with short advanced courses, and local and international attach-
ment programmes to gain specialist skills and experience.

Continuing its role in nurturing bright talents, the MDA also introduced
the Film Incubator Programme to mentor aspiring first-time directors, producers
and scriptwriters; and unveiled the Script Development Grant to encourage
new and veteran feature film writers.

Furthermore, the Media Education Scheme provided financial support to
25 outstanding students in their courses in film and TV production, scriptwriting
and animation at both local and overseas institutions in the United States, the
United Kingdom and Australia.

During the year, the MDA conducted or supported a series of 50 master
classes, seminars and workshops for media professionals looking to upgrade
their skill-sets. Helmed by luminaries such as Barrie Osborne, Shekhar Kapur,
Russell Boyd and Cathrine Ann Jones, the classes facilitated 4,400 training
opportunities.

In addition, support was provided for the establishment of professional
training programmes including Digital Media Hub and Cable & Satellite
Broadcasting Association of Asia (CASBAA) Media College. The MDA was also
instrumental in introducing new courses at Singapore Polytechnic (Diploma
in Music and Audio Technology) and Nanyang Polytechnic (Diploma in Digital
Entertainment Technology).
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DRIVING INTERNATIONAL PARTNERSHIPS

To become a true global media city and to harness ideas and talent from
around the world, partnerships with international media players are crucial.
Some of the leading tie-ups forged during the year included:

/// Memoranda of Understanding were signed with National Geographic
Channels International and the Shanghai Media Group to co-produce ten
hours of high definition documentaries and telemovies respectively for a
global audience.

/// The MDA and Oak 3 Films entered into an MOU to co-produce a slew of
TV and film projects with international partners over the next three years.
The MOU would allow Oak 3 Films to develop a series of quality and ex-
portable Singapore-made productions, which in turn will bring jobs and
international recognition to Singapore’s media industry.

/// Together with the WDA, the MDA launched the Media Manpower Develop-
ment Programme to train and certify media designers in the Academy
Award-winning Maya animation software.

PUBLIC SERVICE BROADCAST (PSB)
PROGRAMMES
Marketing of PSB Programmes

The MDA promoted quality PSB programmes to schools and libraries
during public education talks, as well as to TV markets such as the Asia
Media Festival 2004.

During the year in review, the MDA funded more than 3,000 hours of
PSB programmes across MediaCorp and Mediaworks'’s seven free-to-air TV
channels as well as programmes on minority and special interest radio
stations, including Warna 94.2FM, Ria 89.7FM, Oli 96.8FM, NewsRadio
93.8FM and Symphony 92.4FM.



In the past year, the MDA continued to support PSB programmes on
television which reflect issues close to the hearts of Singaporeans and celebrate
our cultural diversity. These include current affairs programmes like Get Real!
on CNA and What Say You on Channel U which probe and discuss issues that
matter to Singaporeans; the info-education programme Made In Singapore
which celebrates the unique characteristics that define Singapore and profiles
the people who make up Singapore; A Season of Singapore on CNA which
showcased the artistic and creative talents that were brought to London for
the Singapore Season; quality local dramas such as Like My Own on Channel
5, the school drama Guru Paarvai (Teachers’ Eyes) on Vasantham and Tetangga
(Neighbours) on Suria, a light-hearted drama on the values of being good
neighbours in a multi-racial community. The latter was also voted the Best
Drama at Suria’s Pesta Perdana Awards.

At the same time, the MDA funded programmes covering a range of topics
to cater to different segments of the population. There were programmes on
arts and culture such as No Strings Attached on Arts Central featuring the
T’ang Quartet exploring classical music and how it inspired Singapore’s music
scene. Programmes for youths included / Contacton Channel i; a forum between
students and Cabinet ministers on topical issues like Remaking Singapore;
and Hanyuton Suria, a popular docu-drama series examining the issues faced
by today’s Malay youths; educational children’s programmes on Kids Central
like Double Chin, a dramatised info-series on health and nutrition; and The
Adventures of Super Einstein, an arts and craft series combining live action
and animation. The MDA also funded the coverage of local sports and
international sports events such as Olympics 2004 and AMF Bowling World
Cup 2004 - these programmes helped to foster national pride and nurture
sports excellence.

Following the Asian tsunami disaster, the MDA supported a number of TV
specials which covered accounts of the disaster as well as aid movements to
help the victims. These included / Witness, a documentary series where CNA
producers related personal accounts of the devastation caused by the tsunami,
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and A Relief Mission...the Singapore Story, a three-part special on CNA which
related the relief efforts of the Singapore government in the tsunami-hit
countries. On Arts Central, the MDA supported the telecast of A Concert for
Hopein aid of the tsunami victims and on Channel 5, Killer Waves, a four-part
docu-drama special on the real-life experiences of the Singaporeans who
were affected by the tsunami, and those who played a role in the rebuilding
process.

Awards

As a testament to their quality, a number of PSB programmes supported
by the MDA have gone on to receive accolades at prestigious international
festivals.

At the New York Festival 2005, Finalist Certificates were awarded to
Channel News Asia’s Insight: Baby Blues (Best News Magazine Programme);
Channel 5’s Body Beautiful (Health and Medical) as well as the docu-drama
series Missing: Missing McDonald’s Boys (Best Direction); and Missing: The
Missing Caretaker (Best Art Direction). Thekkuchi (Matchstick), a Tamil
children’s programme on Vasantham based on Charles Dicken’s renowned
novel ‘Oliver Twist” was also awarded a Certificate of Recognition at the
ABU/CASBAA UNICEF Child Rights Awards 2004.

Reality bites —
Ch 5 docu-drama
L | special Killer

aves.




ONCE CREATIVE IDEAS ARE FORMED AND HONED, IT BECOMES
IMPORTANT TO NURTURE AND DEVELOP THEM TO FRUITION.

KEY PRODUCTIONS
During the year, several important Singapore productions — either
produced with international partners or produced for overseas
distribution — were rolled out.

East meets
West — the
Singapore-
German TV
series House
of Harmony.

House of Harmony — starring an East-West cast line-up

including Fann Wong from Singapore, Maggie Q and Cheng

Pei Pei from Hong Kong, Monika Peitsch and Daniel Morgenroth
from Germany and Philippe Brenninkmeyer from the United Kingdom
— is the first collaboration between Singapore and Germany. This
co-production between Singapore’s Oak 3 Films and Germany’s FFP
New Media GmbH is set to air over prime time on ZDF Television,
one of Germany’s main terrestrial public broadcaster, to an estimated
15 million viewers in Germany in the third quarter of 2005. The
two-part TV series was shot entirely in Singapore.

PS...I Luv U, a MediaCorp Studios production, is the first tele-
movie that is available over 3G Mobile Service in Asia.
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All at sea —
scene from
Secrets of
Battleship
Yamato.

Secrets of the Battleship Yamato, a co-production between

Singapore’s Bang Productions, the United States’ NOVA and

Japan’s TV Asahi, is an one-hour documentary that traces
the rise and fall of Yamato. The Yamato, Japan’s greatest naval
battleship and it was sent on a kamikaze mission to defeat a large
American fleet during World War 1. The documentary made its debut
on Discovery Channels across Asia Pacific in April 2005 and will
premiere on PBS stations across the United States in the third quarter
of 2005.

Love Misplaced is Singapore’s first co-production with

China. The 20-episode drama series was shot with high-

definition technology and was co-produced by Singapore’s
One Take Production and China’s Xi’an Film Studios. The series will
be telecast on prime-time on China’s Western Movie Channel and will
be distributed to the rest of China by CITV.

Face off — the
stars of Chase,
Linda Liao (left)
and Utt.

Chase, featuring Thai celebrity Utt and Taiwanese singer

Linda Liao, is a series inspired by one of the winning scripts

from the MDA National Scriptwriting Competition. The series
was telecast in Singapore and is due to air on Thailand’s Channel 7
and Malaysia’s NTV 7.




INDUSTRY ENABLERS

No part of a process exists in a vacuum. All elements are linked to form an
organic whole, each complementing and enabling the other. In the case of the
media industry, several key industry enablers were worth noting.

Developing Singapore’s digital cinema industry

Digital cinema is a fast developing technology. The InfoComm Development
Authority of Singapore (IDA) and the MDA continued to collaborate to develop
the industry to its fullest potential. The IDA is tasked with building capabilities
and capacity in processing, management and distribution of digital content,
while the MDA focuses on nurturing content development.

The joint agency efforts led local cinema operator Eng Wah Organisation
to digitise 20 of its cinema screens, in addition to installing an outdoor digital
screen at Legends Fort Canning Park. Singapore now has the fourth highest
number of commercial digital cinema screens after the United States, Japan
and China.

Wireless 3G technology
3G technology gives users access to the rich multi-media content on the
internet, anywhere and at any time. Noting that 3G has proliferated in countries
such as the United Kingdom, Japan and Korea, the National Internet Advisory
Committee believes that the MDA should closely monitor the technology’s
development while practising a light-touch regulatory approach at the same
time so that the emerging service is not stifled.

Outreach programmes
The MDA’s public education efforts aim to nurture a media savvy and
connected society by empowering Singaporeans with informed media choices.
It fulfils this role by identifying gaps in the community’s awareness and by
implementing community outreach programmes that help to create awareness
and appreciation of the full range of media. In this way, public mindshare is
created at the same time as demand for media content is stimulated.
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Consumer awareness of the new film and video classification.

The MDA launched an integrated awareness campaign to publicise the launch
of the revised film rating system. That campaign included:

/// Distributing 100,000 ZoCards to youths at 380 locations

/// Displaying posters at all cinemas and tertiary institutes

/// Placing standees at all cinema ticketing counters

Publicity for the new video classification system included:

/// Distributing 50,000 ZoCards at 400 outlets

/// Displaying posters and standees at all video outlets

/// Partnering the National Library Board with roving exhibitions at
library@esplanade, Woodlands Regional Library, Jurong West Community
Library, Marine Parade Community Library, Sembawang Community
Library and Cheng San Library

r’;.’ ’!J Rating season —

flyer to help
boost consumer
awareness of the
new film ratings.

The media as a viable career choice

The media is becoming an increasingly popular career choice. To promote this

challenging career path, the MDA took part in a series of outreach programmes

that reached over 50,000 students:

/// Virtual eCareerFair @ Polytechnics was attended by seven production
companies and three media institutions offering employment and media
training opportunities to aspiring film-makers.



/// Careers 2005, the annual career and education fair supported by the
Ministry of Education, was attended by five media institutions and a
production company.

/// Article “What it takes to be part of the media” in Career Central, a local
career magazine targeting local tertiary students.

/// A ZoCard campaign “Meet the Media” invited aspiring media talents to
join sessions where industry experts and professionals share their career
experiences in the media. The sessions will occur throughout 2005.

Animation as entertainment and a career choice

The MDA is also a keen supporter of animation as entertainment, an art form

and a career path. To promote public awareness and interest in this area, it

supported several events during the year:

/// AnimaXion 04 was a major animation event. Backed by 14 partners, the
event featured the AnimaXtion Fair and AnimaXtion Symposium and
attracted more than 20,000 fans and professionals.

/// BakaMatsuri — Anime@Expo 2004 was an entertaining event organised
by hobby group Shiro Tsubasa Animation Club

Community outreach to nurture media savvyness

To increase awareness of the endless possibilities of the media, the MDA
conducted talks on media developments and regulations to 10,000
students at 31 junior colleges and tertiary institutions, and eight secondary
schools. It also co-organised well-received public talks on film ratings and
film appreciation with the Central Singapore Community Development
Council and Northeast Community Development Council. The agency also
supported the youth newspaper, What’s Up, whose column educates young
people on a range of media literacy issues such as dealing with different
news, how advertisements affect purchases, and the effect of celebrity
images on youth culture.



THE RAGE

IN THE CONTEXT OF THE PRODUCTION OF MEDIA CONTENT, THE
RACING ANALOGY OF MEDIA INDUSTRY IS APT AS IT CAPTURES
THE ESSENCE OF THE EXTENSIVE AND THOROUGH PREPARATORY
GROUND WORK — FROM FINANCING TO THE SETTING UP OF
PRODUCTION FACILITIES — THAT MUST OCCUR BEFORE THE RACE
BEGINS, AS IT WERE.
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Water world —
Unchartered Waters,
an online game
developed'in
Singapore by
Japanese game

development
studio Koei.

THE MDA BELIEVES THAT EFFORTS TO GROW SINGAPORE INTO AN
IMPORTANT REGIONAL AND GLOBAL HUB FOR MEDIA FINANCING
AND PRODUCTION ARE BEGINNING TO SHOW POSITIVE RESULTS.

FOR INSTANCE — IN ADDITION TO THE ESTABLISHMENT OF ASIAN
STUDIOS BY INTERNATIONAL MEDIA COMPANIES MENTIONED
EARLIER IN THIS REPORT- INFINITE FRAMEWORKS, ONE OF
SINGAPORE’S MOST ESTABLISHED POST-PRODUCTION HOUSES,
ANNOUNCED IT WAS INVESTING OVER S$1.6M IN A FULL HIGH
DEFINITION (HD) POST-PRODUCTION FACILITY IN SINGAPORE.
PRIOR TO INFINITE, LOCAL PRODUCTIONS HAD TO COMPLETE THEIR
PRODUCTIONS OVERSEAS DUE TO THE LACK OF ADEQUATE
FACILITIES. THE MDA SUPPORTS THE INFINITE PROJECT THOUGH
ITS MEDIA FACILITY DEVELOPMENT SCHEME.



PRIVATE SECTOR INVESTMENT

During the year, the Canon-Digital Media Hub also announced plans to
provide local and international filmmakers with state-of-the-art post-production
facilities. What’s more, several international private media organisations and
investment bodies have expressed interest in setting up media investment
funds in Singapore. The realisation of these funds will encourage more private
sector investment in Singapore’s media.

To stimulate growth in this area and to highlight Singapore’s media
capabilities, during the year in review, the MDA spearheaded or co-organised
a suite of international promotions and marketing efforts — detailed in the next
section of this report.

AGGREGATION SERVICES/INTER-AGENCY EFFORTS
Cross-Agency Collahoration
In pursuing its wide-ranging media goals, the MDA was fortunate to
have the unstinting support of numerous government agencies.

Singapore Land Authority [SLA) Under the Short-Term Rental of State
Properties for Filming Programme, the MDA partnered with the SLA to provide
filmmakers and production companies with low-cost access to over sixty
state-owned properties, including disused army bases, hospitals and schools.
These properties may be used either as film sets or production offices.

Economic Development Board (EDB] The EDB has worked actively with
the MDA to attract high-profile international media companies to set up their
Asian headquarters in Singapore. To date, these include BKN Media, an
international animation studio; DLM Digital Studios, a major Indian film
production company; and Genki, a Japanese game developer that will develop
games for the latest Nintendo DS platform.

The biggest news of the year was the announcement that Lucasfilm
Animation Studio — the force behind the Star Wars films — was establishing its
first facility outside California in Singapore. Lucasfilm Animation Singapore
is our first major animation studio. It will hire up to 300 animators. From its
40,000 sq ft Singapore studio, it will produce digital animated content for
films, television and games for a global audience.
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Check mate —
scene from One
Last Dance, a
Singapore-China
sci-fi thriller.

Equally significant was the news that Koei — Japan’s leading games
company best known for Chinese and Japanese medieval action and strat-
egy games such as The Romance of the Three Kingdoms — would set up a
100-staff game development studio in Singapore to develop online games
Nobunaga Ambition and Uncharted Waters for the global market.

Singapore Tourism Board [STB] The roll out of the Film in Singapore!
Scheme by the STB, with the MDA’s support, is an express recognition that
Singapore’s unique selling points make it an ideal choice for location shoots.
Through the scheme, the STB hopes to build awareness of Singapore as a
compelling travel destination, at the same time as the MDA — through its Film
and Location Service — acts as a one-stop facilitator for permits and licenses
and source of venues and resources. This approach leverages the island’s
superb production and post-production technical expertise, network and
infrastructure.

As the name Film in Singapore! suggests, the S$10 m incentive scheme
encourages international filmmakers and broadcasters to produce and
shoot quality film and TV programmes in Singapore. Specifically, the scheme
subsidises up to 50% of the expenses incurred, including hiring of professional
services, rental of facilities and equipment, airline fares and accommodation.



Eligibility for the scheme is based on whether the programme showcases
elements of Singapore, and whether production is supported by strong
marketing, distribution and financing plans.

In this respect, the MDA notes that one of the key initiatives during the
year was the introduction of The Film & Location Service. The purpose of the
service is to position Singapore as a vibrant filming location and post-production
hub. The service also serves as a one-stop information centre for local and
international film-makers and producers.

Over the year, the STB awarded grants under this scheme to seven global
projects including One Last Dance, a sci-fi thriller produced by Singapore and
China; Deutsche Welle — Hotspots Serigs, a German documentary on history,
arts and culture; and Pal Do Pal, an Indian romantic series. These productions
gave positive exposure for Singapore in the key markets and the MDA was
able to leverage on its extensive distribution network of cable, free-to-air
channels and global cinema screens to gain valuable mindshare.

The STB has also been a keen supporter of initiatives driven by education
institutions and the private sector. The objective is to bolster — through the
creative use of digital media — the STB’s domestic tourism programme by
proliferating its ‘Uniquely Singapore’ branding and to cultivate local Singa-
poreans as tourism ambassadors.

Two such initiatives were ActionScript.Awards.02 and Come Visit My
Home project.

The first, organised by Republic Polytechnic, required participants to use
Macromedia Flash ActionScript to creative content for an interactive game
based on the theme ‘Uniquely Singapore’ with sub-themes of food, lifestyle,
attractions and education.

The second initiative, organised by Ebook System and ITX Solutions,
encouraged Primary 3 to 6 students from River Valley Primary School to take,
and compile into digital albums or e-books, pictures of what they considered
to be unique to Singapore. The winning entries were collated into a CD for
distribution to overseas school children.
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The year in review also saw the MDA co-operating with strategic service
partners to develop synergies in television and digital application technology.

In particular, Digital Technology Development Scheme and Digital Broad-
cast Promotion Scheme were introduced to stimulate the creative development
of industrial applications for digital TV, digital audio broadcasting (DAB) and
digital cinema, and to promote the roll out of digital TV and radio. To date,
both schemes have supported six major projects including the DAB Stock
Project (which broadcasts stock information and financial data via DAB), DAB
Real-Time Video Billboard by PGK Media and DAB collaborations with Robert
Bosch, Orange Communication, MediaCorp Radio and Courts.

The MDA also teamed up with Starhub to launch the Digital TV Applica-
tions Initiative to help Singapore-based technologies companies to develop
and deploy interactive applications and services such as games, advertising
and information on digital TV platforms.



THE TELEVISION INDUSTRY CONTINUES TO EXPERIENCE SIG-
NIFICANT CHANGES AND GROWTH OPPORTUNITIES. AT THE TOP
OF THE MDA'S AGENDA IS THE NEED TO PROMOTE A DYNAMIC
PRO-BUSINESS ENVIRONMENT. AS A RESULT, CONSUMERS NOW
HAVE MORE VIEWING CHOICES THAN EVER BEFORE, WHILE CON-
TENT PRODUCERS ARE ABLE TO TAP INTO A WEALTH OF INITIATIVES
AND RESOURCES.

Kick start —
SCV’s Digital Cable
TV Service now
offers 23 digital

® channels.

SCV's Digital Cable TV Service

As part of the MDA's strategy to provide a wider range of quality content
as well as to fast-track the digitalisation of media, StarHub Cable Vision
(SCV) was awarded a Digital Cable TV Service Licence in December 2003.
The service was launched in May 2004 and offers — in addition to the exist-
ing forty analogue channels — a wide range of programmes on twenty-three
digital only channels on the digital cable network.

SCV also obtained a licence to provide digital terrestrial pay TV services
to non-residential areas, in particular the Central Business District. The
service was launched on 1 April 2005. The goal was to replace the Multi-
point Microwave Distribution Service and analogue terrestrial services.
With the new service, SCV is able to increase the number of its channel
offerings to non-residential subscribers to 18.
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New Cahle TV Channels
To ensure more programme choices for the public and to enable even
more business opportunities for SCV, the MDA approved nine new digital
cable TV channels for carriage on SCV’s service. Eight of these channels
were rolled out by SCV as part of its second wave of channel launches in
December 2004 and the remaining channel is slated for launch later in 2005.

The channels include:

/// CCTV-9, an English news and information channel owned by China
Central Television that focuses on major events in China;

/// Three Chinese channels were launched as a package on the digital tier.
Mandarin language Phoenix InfoNews Channel delivers financial news
and current affairs; Xing Kong is Star’s Mandarin language entertainment
channel; and ETTV Asia is a general Chinese variety channel focused
on news, variety, cuisine and travel.

/// Sony Entertainment Television, offers Hindi language family-oriented
entertainment programmes;

/// The Filipino Channel, a Filipino general entertainment and information
cable channel that caters to Singapore’s Tagalog speaking community;

/// Two sports channels, Goal TV 1 and Goal TV 2, feature English Premier
League football matches with weekly telecasts of the Scottish, Dutch
and French leagues.

/// Fashion TV, — which targets trend-setters and is dedicated to fashion
— will be launched in the later part of 2005.

Unauthorised Decoders

As part of the implementation of the United States-Singapore Free Trade
Agreement, the MDA worked with the Attorney General’s Chambers to amend
the Broadcasting Act (Cap. 28). The amendments, which took effect on
1 January 2005, strengthen existing controls and criminalise all dealings in
unauthorised decoders. Any pay-TV broadcaster or programme owner who
suffers loss as a result of unlawful activities is now able to commence
civil actions and to seek monetary compensation from offenders.




Hands on — at the
Signing ceremon
ofgtheillou )

between the MDA
and the Korean
Broadcasting

. . .: s Commission on
“ 19 January 2005.
DISTRIBUTION

As part of its continuing efforts to facilitate regional distribution synergies,
the MDA signed an MOU with the Korean Broadcasting Commission to establish
a broadcasting co-operation framework under the Korea-Singapore Free Trade
Agreement. The MOU enables the two agencies to exchange media regulatory
information and set up synergistic platforms for industry collaboration.

The MDA also entered into the Japan-Singapore Economic Partnership
Agreement. The MDA facilitated the annual meeting between the two coun-
tries’ regulators in exchanging views and information. In particular, the
parties identified High-Definition TV as an area for potential bilateral indus-
try collaboration.
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Red Alert —

scene from Rouge,
one of several Made in
Singapore productions

that debuted during
the year.

IN ORDER TO SECURE SINGAPORE’S ULTIMATE OBJECTIVE AS AN
IMPORTANT REGIONAL AND GLOBAL MEDIA HUB, THE MDA RECOG-
NISES THAT THERE MUST BE A CONTINUAL FLOW OF INFORMATION
AND RESOURCES BETWEEN ALL THE PLAYERS.

TO TAKE THE RACING ANALOGY, THE CHALLENGE FOR ALL TEAM
MEMBERS IS TO ENSURE THAT EVERY COMPONENT OF THE OPER-
ATION IS SYNCHRONISED AND TURBULENCE — WHETHER ECONOMIC,
FINANCIAL OR SOCIAL - IS CAREFULLY MANAGED AND STREAM-
LINED. OVER THE YEAR IN REVIEW, THE MDA CONTINUED TO LAY
THE GROUNDWORK, TESTING AND ADJUSTING CONDITIONS, TO
CONSOLIDATE AND STRENGTHEN SINGAPORE’S PROFILE IN THE
MEDIA WORLD. IN PARTICULAR, IT HAS ORGANISED KEY INDUSTRY
EVENTS THAT HAVE ATTRACTED IMPORTANT INTERNATIONAL
PLAYERS TO SINGAPORE.



MARKETING AND PROMOTION:
TELLING THE WORLD ABOUT SINGAPORE

During the year, several business facilitation missions to the United
Kingdom, China and Australia were launched. The purpose was two-fold: one,
to showcase Singapore media companies to the international community; and
the second, to create awareness of Singapore’s competitive advantage as a
viable media exchange and so, to encourage and facilitate bilateral productions.

In total, 90 companies participated in the following 12 key trade markets and
business mission trips:

/// MIPTV, March 2004

/// Cannes Film Market, May 2004

/// Banff TV Festival, June 2004

/// Shanghai TV Festival, June 2004

/// HK FilmMart, June 2004

/// Screen Producers Association of Australia Conference, August 2004
/// International Broadcasting Conference, September 2004

/// MIPCOM, October 2004

/// Frankfurt Book Fair, October 2004

/// Global Entrepolis, October 2004

/// American Film Market, November 2004

/// Asia Media Festival, November-December 2004

Singapore’s participation in international trade shows increased the
profile of local production houses and work. For instance, at MIPCOM 2004,
one of the world’s largest television programmes markets, several Made-in-
Singapore productions debuted —including Tao Shu— The Warrior Boy, Rouge
and House of Harmony.

Market Development Scheme: Exploring the overseas market

Meanwhile 52 Singapore media companies benefited from the Market
Development Scheme established to encourage Singapore-based media
companies to expand their market overseas. Activities supported by the scheme
included missions led by the MDA, as well as participation in key interna-
tional trade events.
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Media Conferences and Festivals:
Positioning Singapore as a media exchange hub

Closer to home, Singapore hosted the Broadcast Asia Exhibition and
Conference 2004 and the third Asia Media Festival 2004. The latter was a
two-week festival that combined a lively mix of media-related events targeted
at the trade and public sectors. The festival was anchored by the Asia Television
Forum, Asia Film Market & Conference, Asia Animation, Promax & BDA Asia
Conference and Awards, and Asian Television Awards.

The MDA supported Broadcast Asia for its ability to position Singapore
as a hub for information communications, technology and ideas. As Asia’s
leading broadcasting and multimedia technology event, the exhibition and
conference featured the latest in sound, video, film and streaming technology,
computer graphics, animation, and cable and satellite technology.

To provide opportunities for business matching of projects with financiers,
Asia Media Festival 2004 also saw the second Media Financing Conference
in November 2004.

More than US$21m worth of business

deals were transacted

324,000 visitors

4,500 participants from the trade sector
400 international companies registered

for the event, an increase of 21% from 2003

38 countries were represented,
an increase of 8%

20 local companies attended,

an increase of 54%

More than 330,000 media experts
and professionals attended




Bollywood comes

to town — Shekhar
Kapur, Director and
Producer of Elizabeth
at a press conference
during the IIFA

Weekend, 20-22
May 2004.

International Indian Film Academy (IIFA) Weekend Over the 20-22 May
2004 weekend, more than 400 of India’s brightest film stars and movers and
shakers shone on Singapore as the island hosted the Oscars of Indian cinema.
The event comprised the IIFA World Film Premiere, [IFA Foundation Sports
Event, IIFA Forum and the Samsung IIFA Awards, all of which had previously
been held in different cities. Co-sponsored by the STB, the weekend generated
enormous regional buzz, networking opportunities and reaffirmed Singapore’s
reputation as the venue of choice for large-scale events.

During the celebrations, the STB launched its Film in Singapore! Scheme.
The event provided an ideal platform to share with the Indian film community,
Singapore’s product offerings and appeal as a destination for location shoots.

Bateise @ /// 10,038 visitors ) )
CONFERENCE /11 860 exhibiting companies and industry
2004 leaders, with 86% from overseas

/1] 62 countries were represented

/11 9 national group pavilions including
China, France, Germany, Italy, Spain,
Singapore, USA and UK
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World Cyher Games The EDB led a successful multi-agency bid for Singapore
to host the World Cyber Games Grand Finals 2005. The event which will take
place between 16 and 20 November 2005, is the world’s largest e-sports
event. 700 gamers from over 70 countries are expected to make the trip to
Singapore, further consolidating the country’s growing stature in the gaming
industry.

Radio

31 December 2004 saw an addition to MediaCorp Radio’s line-up of radio
stations with the launch of Lush 99.5FM. Lush 99.5FM occupies the frequency
previously held by Passion 99.5FM, an arts-dedicated station managed by
the National Arts Council. Lush targets listeners between 25 to 40 years of
age and airs contemporary, urban lounge and nu-jazz music with a mix of
information capsules including arts related events, lifestyle and interviews
with celebrities. Lush also recently introduced The Lush Lab, a segment produced
by tertiary students featuring information capsules on various topics.

The first tertiary institution to work jointly with MediaCorp Radio is Temasek
Polytechnic. Second-year students doing Communications and Media Management
at the polytechnic produced capsules for The Lush Lab, which featured bite-
size information segments with tips and details on technology trends and the
arts. Since 14 May 2005, the capsules have been on Lush 99.5FM every
Saturday and Sunday from 7 to 11am. The current series of capsules ended
in early July and the next series will go on air in October 2005.

Lush is also simulcast on Digital Audio Broadcasting.

New kid in town —
logo of Lush 99.5
FM, the latest
radio station

1o join the
MediaCorp Radio
network.




The MDA renewed the free-to-air radio licenses of Singapore’s incumbent
broadcasters — MediaCorp Radio, SAFRA Radio and Union Works.

Only one breach of the programme code — for sexually suggestive comments
made on radio — was recorded, and a fine was imposed on the broadcaster.
Other minor breaches were issued with warnings and advisories.

Singapore Pools Special Interest TV Licence

Singapore Pools was granted a special licence to broadcast its ‘live’ lottery
draws to selected betting outlets. The move was in response to the demand
for a more accessible betting information service while taking into account
community sensitivity on gambling services.

Eye-eye —
the community

expressed its
preference for
programmes such
as Art Nation (left).

ENGAGING THE COMMUNITY
Focus groups

As part of its efforts to improve the range and quality of PSB programmes,
the MDA continued to solicit feedback from the public on PSB programmes
and topics that would appeal to Singaporeans. Four focus group sessions
were conducted with students, young and older working adults, as well as
Malay viewers; these sessions were facilitated by members from the MDA’s
programme advisory committees. A survey was also held with 400 junior
college students.

During the feedback sessions, participants expressed a preference for
programmes which explore issues that affect them —such as Get Real! (CNA),
What Say You (Ch U) and TR Report (Ch 8), Generasi Siber (Suria), Art Nation
(Arts Central), Penn (Vasantham) and Guru Paarvai (Vasantham).



Respondents also preferred dramas of real life local social issues. Life
(Ch i) was commended for its plot lines and character development, Blue Print
(Ch 5) for its realism and entertainment value, True Files and Incredible Tales
(Ch 5) for their interesting re-enactment of Singapore’s police case files and
urban myths respectively. Participants also expressed a desire for more quality
family entertainment programmes during family viewing hours.

Moving forward, the MDA intends to conduct more focus group sessions
and surveys in the coming year to obtain feedback from the public on PSB
programming, as these consultations help the MDA to better channel its
funding to programmes that meet audience needs and viewing interests.

Films, Publications and Arts Consultative Panels

In 2004, the 60-member Films Consultative Panel, besides providing their
views on controversial films, was also consulted on the review of film clas-
sification guidelines and the introduction of video classification guidelines.
The panel had, on average, one meeting a month and gave its feedback on
notable films such as Saved!, Bad Education and Alexander. In addition, to
raise the profile of the Films Consultative Panel’s role, the Chairman, Mr
David Wong and some members participated in a media briefing to describe
the role played by the panel and its deliberation process.

18 and above —
poster from Alexander,
a film that was
awarded an M18
rating under the new
rating system.




The Publications Consultative Panel, comprising 50 members, provided
valuable feedback in reviewing standards and content guidelines. Taking note
of their concerns that adult-interest lifestyle magazine may be easily accessible
to the young, dialogues were also held with the industry to put appropriate
measures in place to protect the young from accessing such magazines.
Imported adult-interest lifestyle magazines are now required to be shrink-
wrapped with consumer advice on the magazine covers to inform parents and
the young that such magazines are not suitable for them.

Since the formation of the 32-member Arts Consultative Panel in February
2004, the panel has played an active part in advising the MDA on issues
regarding arts entertainment as well as content guidelines for plays.

Public Consultation

Since the MDA adopts a light-touch regulatory approach to its policies, it
works closely with the industry to promote self-regulation at the same time
as it encourages media literacy programmes to enable the public to have a
more proactive voice in their media consumption.

The MDA continues to consult with agencies, industry and community
partners when formulating and implementing policies. In particular, the
agency consults its various advisory committees which are represented
by members of the public from all walks of life, organises public focus group
sessions and ensures that its dialogues with the industry reflect community
standards.

Rdvisory Committees Four Programme Advisory Committees advise the
MDA on broadcasting matters — the Programme Advisory Committee for
English TV and Radio Programmes (PACE), the Advisory Committee for Chinese
Programmes (ACCESS), the Malay Programme Advisory Committee (MPAC)
and the Indian Programme Advisory Committee (IPAC). All four committees
advise the MDA on the range and quality as well as content standards of
programming in their respective languages on TV and Radio. Members also
advise and provide support to the MDA in gathering programme feedback and
in the Authority’s public education efforts.
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In 2004, in addition to providing feedback on the range and quality of
programmes, the 31-member PACE advised the MDA on the introduction of
a cable TV classification system and the revision of the Subscription TV
Programme Code. Members also helped to chair focus group sessions to
obtain public feedback on TV programmes funded by the MDA and engaged
broadcasters in dialogue for a sharing of programming ideas and concerns.
PACE’s annual report which was released in September 2004 noted that
broadcasters continued to provide more of the same programming, espe-
cially in the entertainment genre, with relationship-based reality shows
dominating prime time television. In that respect, PACE urged broadcasters
to consider scheduling other quality programmes.

The 21-member ACCESS provided important feedback on revisions to the
MDA'’s broadcast guidelines. It also advised on various content standard issues
for Chinese programmes. By engaging the industry through dialogue and
facility visits with broadcasters, ACCESS kept track of the quality of Chinese
programmes on free-to-air television and in its 2004 annual report, the
Committee commended broadcasters for experimenting with new and appealing
programming ideas and formats.

MPAC and IPAC comprise 11 and 13 members respectively. As with their
counterparts from PACE and ACCESS, both MPAC and IPAC members have
provided valuable advice and feedback on the quality and content standards
of Malay and Indian programming on TV and Radio. During the course of 2004,
both committees discussed public feedback on programmes and actively
offered programming ideas relevant to their communities to the broadcasters
and the MDA.

For instance, MPAC gave feedback to Suria about the need for programmes
to address national issues like youth and family issues and feature successful
icons as inspirational figures to the community; while IPAC commended Oli
96.8 FM’s new initiative, Campus News, a programme segment produced at
educational institutions with the participation of students, as a move in the
right direction to keep youths interested and in touch with the Tamil language.



City limits —

Sex and the City,
an HBO original
series, rated ‘18’
was screened

in Singapore.

Film Classification. The wide-ranging recommendations of the Censorship
Review Committee 2002/2003 led to the MDA embarking, in March 2004,
on a major review of film classification. The goal of this review was to offer
consumers wider and informed viewing options while protecting the young
from unsuitable content.

A new rating ‘Mature 18’ (for viewers 18 and above) was introduced to
bridge the gap between films rated ‘NC16’ (no children under 16) and ‘R21’
(for viewers 21 and above), thus giving young adults the chance to view films
with more mature content. Under the revised system, film ratings are comple-
mented by consumer advice to provide more information for consumers to
make informed decisions.

Cable TV Programme Classification. The MDA introduced programme
classification on cable TV on 1 July 2004, following recommendations by the
Censorship Review Committee that more programme choices should be made
available on cable TV. Prior to the introduction of the classification system,
programmes were only classified up to ‘Parental Guidance’ (PG) standards
for TV. The new classification system allows StarHub Cable Vision (SCV) to
air programmes rated ‘16’ and ‘18’ (suitable only for viewers aged 16 and 18
years and above) on its “premium” channels.
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The MDA had consulted its programme advisory committees as well
as SCV and various cable channel operators on the new guidelines and
implementation of the system. Revisions were made to the Subscription TV
Programme Code. The MDA also worked with SCV to publicise the ratings
and accompanying consumer advice in entertainment guides and newspapers,
as well as advising the availability of the parental lock system through inter-
stitials on its channels.

SCV and its cable channel partners have benefited from the new initiative
as it allows the industry players to offer viewers with a greater variety of
programmes.

Video Classification. To offer more choice and allow more videos to be
watched in their original content, the MDA also introduced a new video
classification system in July 2004. Previously, videos were rated up to the
‘Parental Guidance’ (PG) standard only, which led to some videos either being
edited or disallowed entirely. Under the new ratings system, videos are now
rated ‘G’, ‘PG’, ‘NC16’ and ‘M18’. Consumer advice was introduced to alert
the public of the content in ‘NC16’, ‘M18’ and selected ‘PG’ videos.

The MDA works closely with video distributors to enforce the age restriction
so that the young do not gain access to restricted videos. Outlets are also
required to ensure that publicity materials of restricted videos are of a standard
acceptable to the public.

In 2004,

of the 759 feature films submitted for classification:
/// 1.4% were rated ‘G’ (general)

/// 63.1% ‘PG’ (parental guidance)

/// 13.2% ‘NC16’

M 7% ‘M18’

/11 15.3% ‘R21’




0f the 24,000 videos that were submitted for
classification during the year...
/// 81% were rated G and PG

/// 10% were rated NC16
/// 9% were rated M18

Publications. Among its recommendations, the Censorship Review
Committee 2003 took the view that greater leeway should be given for
publications targeting adults, thus allowing the public a greater choice in
media content, while protecting the interests of the young.

In consultation with the industry, the Publications Consultative Panel and
the Publications Appeal Advisory Committee, the MDA revised content guidelines
for imported adult-interest lifestyle publications. Selected publications are
now required to be sold with shrink-wrap and to prominently display consumer
advice to highlight that they are unsuitable for the young. In line with this, the
magazine Cosmopolitan was made available for sale.

Consumer advice was introduced to enable the public to make informed
choices regarding lifestyle magazines. In particular, parents were urged to
play a greater role in guiding their children on reading material.

In the coming year, the MDA will be revising the guidelines for local
publications and other niche magazines. In addition, the MDA intends to
increase interaction and dialogue with the industry to encourage it to grow in
tandem with changing community needs.
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Arts Entertainment. During the year in review, 1,496 licences were issued
for arts entertainment which included plays, concerts, dances, variety shows
and exhibitions. This figure represents a 12% increase over the number of
arts licences issued in 2003. Currently, there are certain arts entertainment
such as Chinese opera, lion and dragon dances and busking which are exempted
from licensing. The MDA will be looking into exempting more categories of
arts entertainment to further facilitate the arts practitioners.

NEW MEDIA
Audiotext Regulations

The MDA launched the Audiotext Code of Practice on 1 June 2004 to
protect the young on chat lines. All chat line operators are required to put in
place specified measures and safeguards. In developing the Code, the MDA
worked closely with the Audiotext Service Providers Association, Singapore
Press Holdings, Infocomm Development Authority, the Singapore Police Force,
the National Internet Advisory Committee, the Advertising Standards Authority
of Singapore and media companies.

Internet

Internet technology and capability continue to grow at an astonishing
speed. It is a powerful integrating force which allows information to be
exchanged, shared and manipulated. At the same time as the information
superhighway opens up new worlds and possibilities, it also brings with it
attendant social responsibilities and safety issues. For this reason, the MDA
provides secretariat support and funding to the National Internet Advisory
Committee (NIAC).



During the year in review, the NIAC was focused in its efforts:

Cyber Wellness Initiative This initiative is a multi-agency collaboration
with the MDA, Touch Community Service and the Parents Advisory Group for
the Internet (PAGi). Its purpose is to provide comprehensive public education
programmes to educate Singaporeans on Internet ethics — the right values
and practices among users, particularly the young — and greater social and
corporate responsibility in an online environment.

The NIAC hopes that, eventually, the initiative will become a national,
self-sustaining movement. In its annual report, it called for greater support
and funding by the Ministry of Information, Communications and the Arts, the
MDA and the IDA.

During the year, PAGi engaged, with the MDA’s support,
in a series of public education outreach programmes.
Itreached more than 25,000 parents through partnerships

with the IDA, SPH, Ministry of Education, CPF Board
among others.

The industry’s role as corporate social citizens Industry players in
countries such as the United Kingdom and Japan play active roles in ensuring
a safer online environment for the young. The NIAC emphasises the importance
of local industry players, such as the Singapore Infocomm Technology Fed-
eration (SiTF), in taking up similar roles.
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Empowerment through public education The Internet offers immense
potential to the disabled. However, the NIAC is aware that their access to this
gateway is often hampered by a low awareness of the existing Assistive
Technologies, and its high cost.

For that reason, the NIAC continuously searches for initiatives to create
greater IT and internet awareness and access among the disabled community.
One of these initiatives involved the CNA production of a three-part television
series titled /’'m Special, It's OKin December 2004 that featured the use of IT
in helping the disabled lead fulfilling lives. The NIAC also identified key funding
schemes, and will continue to work with the media and Community Development
Councils to help more disabled people and their caregivers gain access to IT
and the internet.

Safety Line —
Students
participating

in the Touch
Community
Service CRuSH
programme.

INTERNET PUBLIC EDUCATION FUND

Through comprehensive public education programmes, the MDA is work-
ing to educate Singaporeans on Internet ethics and responsibility in an online
environment.

For instance, from July 2003 till June 2004, funding was provided to
Touch Community Services’ ‘CyberRisks and where U Seek Help’ (CRuSH)
Programme. The programme aims to educate, train and spread online safety
messages — through road shows and intense six to eight week e-mentoring
sessions — to over 60,000 students in more than 60 schools.



AS PART OF THE MDA’S ONGOING EFFORTS TO STREAMLINE
ITS CUSTOMER OPERATIONS AND TO CREATE A MORE
BUSINESS-FRIENDLY ENVIRONMENT, IT IMPLEMENTED
SEVERAL INITIATIVES.

1 On 3 May 2004, an Online Bill Collection Service was launched

on www.ecitizen.gov.sg to enable licencees to make online
payments for TV, Vehicle Radio and Dealers’ Licence Fees through
the e-government portal.

2 0n 21 June 2004, online applications for a Dealer’s Licence

and Non-residential TV Licence were launched under Phase
2 of the Online Business Licensing Service, the one-stop e-government
portal for businesses at www.business.gov.sg.
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3 Also with effect from 21 June 2004, dealers were able to
operate multiple outlets under a single Dealer’s Licence.
Previously, a separate licence was required for each outlet.

4 0n 30 August 2004, online applications for a TVRO System
Licence and Printing Press Licence were launched under
Phase 3 of the Online Business Licensing Service.

5 0n 1 November 2004, two self-service kiosks were launched

at the Novena Square office to encourage licensees to
transact online. Concurrently, the MDA also worked closely with the
IDA to launch a series of campaigns like ‘Fly-to-Paris’, ‘Tell-a-Friend’
and ‘Why Q? e-Pay’ campaigns between November 2004 and Janu-
ary 2005 to promote online payments of TV and vehicle radio licence
bills via www.ecitizen.gov.sg.




CORPORATE EXCELLENCE

During the year in review, the MDA successfully obtained re-certification
for two important industry standards.

0n 30 September 2004, it was re-certified for People Developer Standard,
reiterating the commitment to foster a culture of continuous learning and
engagement among its staff. A month later, on 19 October 2004, IS0 9001:2000
re-certification was obtained, again reflecting the MDA’s continuing com-
mitment towards meeting client expectations consistently, as well as the
pursuit of established goals and continuous improvement of processes and
performance.
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IN ITS RACE TO PROPEL THE MEDIA INDUSTRY
FORWARD, THE MDA IS DRIVEN BY DEDICATED
RACERS FROM ITS MYRIAD TEAMS AND ADVISORY
COMMITTEES. THESE COMMITTEES PROVIDE
CRITICAL FEEDBACK, AND HELP THE ORGANISATION
ROLL OUT STRATEGIES AT HIGH VELOCITY.
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Institute of South East
Asian Studies

ANDREW C L ONG
Lawyer,

Drew & Napier
Info-Communications
and Technology
Business Group

SITA DEVI (MDM)
Principal,

River Valley
Primary School

FLORENCE OH (MS)
Executive Director,
Designers Association
Singapore

AHMAD NIZAM ABBAS
Lawyer,

M/S Muzzamil,

Nizam & Partners

SHAREN LIU (MS)
Associate Professor,
Division Head,

Electronic and Broadcast
Media Division,

School of Communication
and Information,
Nanyang Technological
University

LAY SEE NEUFELD (MRS)
Principal,

Tampines North

Primary School

NOORAINI NOORDIN (MS)
Director,
Nooris Consultants

LOUIS CHUI KIAN HONG
Manager,

Tourism Division,
Singapore Workforce
Development Agency

YEO CHIN NAM (MRS)
Principal,

Henderson

Secondary School

CASIMIR ROZARIO
Retiree/Lecturer,
Civil Service College

CHIATIYU

Manager,

Finance and Purchasing,
ITE College East

DORIS LIM (MRS)
Principal,

Yusof Ishak
Secondary School

PAULINE MO (MS)
Assistant Director,
Family Education
Department,

Ministry of Community,
Youth and Sports

CHOO CHEH HOON (MRS)
Deputy Director,

School of Film

and Media Studies,

Ngee Ann Polytechnic

BALA REDDY
District Judge,
Subordinate Courts

JOHN ANG

Senior Lecturer,
Department of Social
Work and Psychology,
National University

of Singapore

CHAN KEEN LEN
Lecturer,

School of
Interdisciplinary Studies,
Ngee Ann Polytechnic

JAMES SOH
Executive Director,
National Youth
Achievement
Award Council

RAYMOND LYE
Executive Director,
Pacific Law Corporation

PEARLY GAN (MS)
Alumni Manager,
Student Affairs
Singapore Polytechnic

CHAN LIN-HO (MRS)
Director,

Regional Training Centre
in Early Childhood Care
and Education for Asia

DR KENNETH LYEN
Consultant Paediatrician,
Lyen Children’s Clinic

W%
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LOCK LAI YEE (MS)
General Manager,
Metmar Petrochemicals
(Far East)

CAROLINE
BALHETCHET (MS)
Director,

Youth Development
Centre,

Singapore Children’s
Society

ANNA LEONG (MS)
Homemaker

ZALINA BTE MOHD
GAZALI (MS)

Senior Assistant Director,

Organisational Learning
and Systems,
Corporate
Communications and
Corporate Services,
National Youth Council

ANG PENG SIONG
Managing Director,
APS Swim School

ADRIAN QUEK
Lecturer,

School of Sports,
Health and Leisure,
Republic Polytechnic

PEGGIE CHUA (MS)
Consultant and
Project Director,
OGL Asia

'I'EES

ADVISORY
COMMITTEE ON
CHINESE
PROGRAMMES
IACCESSI
(e

Fe

CHAIRMAN
PROFESSOR
WANG GUNGWU
Director,

East Asian Institute,

National University
of Singapore

DR AMY KHOR

Member of Parliament,

Hong Kar GRC

CHAN CHEE PONG
Director,

Paces Strategic Business

Consultancy

DR CHOU MEI LING

Deputy Chief Executive

Officer,

Care Corner Mandarin

Counselling Centre

CLAIRE CHIANG (MDM)

Managing Director,
Banyan Tree
Gallery (Singapore)

GOH GEK CHOO (MS)

Assistant Director,
Directorate A,
Trade Division,
Ministry of Trade
and Industry

ASSOC PROFESSOR

HAO XIAOMING

Head,

Journalism and Publishing
School of Communications
and Information,

Nanyang Technological
University

HEE THENG FONG
Lawyer,
Hee Theng Fong Co

HWANG-LEE

POH SEE (MRS)

Chief Executive Officer/
Principal,

Patson’s Learning School

JENNY LOW

YEN YEN (MS)

Teacher,

Nanyang Girls’ High School

DR KWOK KIAN WOON
Vice-Dean (Academic)
and Head,

Division of Sociology,
School of Humanities
and Social Sciences,
Nanyang Technological
University

LENG CHIN FAI
Executive Director,
Family Service Division,
Fei Yue Community
Service

LILIAN ONG

SING LIAN (MS)
Executive Officer
(Feedback Unit),
Ministry of Community
Development,

Youth and Sports



LIM HAK MIN

Finance Manager,
SembCorp

Environment Management

ONG LIANG PENG
Manager,
Mactus International

DR QUAH SY REN
Deputy Head,

Division of Chinese
School of Humanities and
Social Sciences,
Nanyang Technological
University

TAN MIAO LING (MS)
Principal,
Regent Secondary School

TAN SIEW GEOK (MS)
Homemaker

TAN WU SIANG
Teacher,

Head of Department
(Mathematics),

Red Swastika
Primary School

WAN SHUNG MING
Executive Director,
Tin Sing Goldsmiths

WONG LIN TAM
Managing Director,
Wang Media Consulting

ADVISORY
COMMITTEE FOR
MALAY TELEVISION
& RADIO
PROGRAMMES
(MPAC)

0;
P

CHAIRMAN

AHMAD KHALIS
ABDUL GHANI

MP for Hong Kah GRC,
Chief Executive Officer,
Ifis Business Advisory

AHMAD NIZAM ABBAS
Lawyer,

M/S Muzzamil,

Nizam & Partners

AINI MAAROF (MDM)
Principal,

First Toa Payoh
Secondary School

SITI HASLINDA PUTRI
HARUN (MDM)
Homemaker

BAHRI RAJIB
Teacher,

Minstry of Education
Language Centre

ABDUL ROHIM SARIP
Lawyer,

M/S A. Rohim Norlila
and Partners

ABDUL HAMID ABDULLAH
Auditor,
Auditor-General’s Office

SHARIFA NORAINI SYED
ABU BAKAR (MS)
Psychologist,

Ministry of Community,
Youth and Sports

DR SUZAINA KADIR (MS)
Assistant Professor,

Lee Kuan Yew School

of Public Policy

AZMOON AHMAD
Chief Executive Officer,
Siemens VDO Automotive

MOHD RIDZAL SAAT
General Manager,
Singapore Rugby Union

HANIM MOHD

SALEH (MDM)
Journalist,

Singapore Press Holdings

ADVISORY
COMMITTEE FOR
INDIAN TELEVISION
& RADIO
PROGRAMMES
(IPAC)

{3+

P

CHAIRMAN

K SHANMUGAM

MP for Sembawang GRC,
Partner/Lawyer,

Allen & Gledhill

BALA REDDY
District Judge,
Subordinate Courts

TN\,
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R RAJARAM

Deputy Director,
Office of Admissions,
National University
of Singapore

DR CHITRA SANKARAN
Assistant Professor,
Department of English
Language and Literature,
National University

of Singapore

M HARIKRISHNAN
Managing Director,
International Business
Management Consultants

DR CHITRA
VARAPRASAD (MS)
Lecturer,

Centre for English
Language
Communication,
National University
of Singapore

NASEER GHANI

Head,

Scholarships 2,

School Placement

and Scholarships Branch,
Ministry of Education

KUNAWATHYAMMAL
(MDM)

Programme Director,
Westgate Education
Service

COL PUNNIAMOORTHY
Manager,

Home Affairs
Association for NS Men

'I'EES

VINEETA SINHA (MS)
Assistant Professor,
Department of Sociology,
National University

of Singapore

S ISWARAN
Managing Director,
Temasek Holdings

V BIMEL RAM
Managing Director,
AIM Connections

V MAHEANTHARAN
Director,

School of Business,
Singapore Polytechnic

FILMS
CONSULTATIVE
PANEL

Spe
':
CHAIRMAN
DAVID WONG WEI LI

Managing Director,
ACE 2000

Mpese
"

[ )

VICE-CHAIRMAN

TAN SEOW PEER (MDM)

Lawyer,

Lee Bon Leong & Co.

ABDUL RAHMAN
IBRAHIM

Principal,

Jiemin Primary School

— -
DR ABDUL RAZAKJR
BIN OMAR,

Registrar,

Department of Cardiology,
National University
Hospital

ALWIYAH ALI (MS)

Training, Business and
Development Manager,
United Overseas Bank

AMEDLIA AHMAD (MS)
Plans and
Communications Officer,
Ministry of Education

DR BALBIR SINGH
Medical Doctor,

Singapore Airport Terminal
Services/Singapore
International Airlines

DANIEL CHAN
THYE SENG
Retiree

S CHANDRA MOHAN
Executive Advisor (RSI),
MediaCorp Group

FELIX CHEONG
Freelance Writer

GRACE CHEONG

MEI LIN (MS)

Policy Officer,
Rehabilitation and
Protection Division,
Ministry of Community,
Youth and Sports

CHIATIYU

Manager,

Finance and Purchasing,
ITE College East



CHIN HENG EE
Project Manager,
IBM Singapore

ETHEL CHONG

Al LENG (MS)
Teaching Fellow,
English Language Unit,
National Institute of
Education,

Nanyang Technological
University

CHOO CHEH HOON (MRS)
Deputy Director,

School of Film and

Media Studies,

Ngee Ann Polytechnic

CHUA SEOW LING (MS)
Assistant Manager,
Probation Operations/
Youth Team,

Ministry of Community,
Youth and Sports

DARRYL DAVID
Lecturer,

Diploma in
Communications and
Media Management,
Temasek Polytechnic

FOO MO0 KWANG
Patent Attorney,
Axis

DR GAN SU-LIN
Deputy Director,
Centre for Culture
and Communication,
Republic Polytechnic

AMY GAY

SUAN CHOO (MS)
Deputy Director,
Community Partnerships
and Public
Communications,
Ministry of Community,
Youth and Sports

JACKIE GOH WEI CHIN
Partner,
CollegePrep Consultants

HAN LI JUNE (MS)
Assistant Director,
Family and Juvenile
Justice Centre

HASAN ZOLKIFLY RAHIM
Lecturer, Art Education,
National Institute

of Education,

Nanyang Technological
University

JULIET MCCULLY (MRS)
Managing Director,
Speech Training Centre

ANDREW KHNG
Company Director,
Tiong Seng
Contractors

DR ANGELINE KHOO
Associate Professor,
Psychological Studies,
National Institute of
Education,

Nanyang Technological
University

ADELINA KOH

KUI HONG (MS)
Associate Financial
Planner,

Philip Capital

LEE TIONG PENG
Principal Consultant,
Centre for Effective
Leadership in Singapore

ERIC LIAN KOK KHENG
Principal Consultant,
Swiftech

DR JOHN LIM BOON SENG
Executive Chairman,
Altron Education Group

LIM KAR YEE (MS)
Director,

Public Affairs/Corporate
Planning,

People’s Association

LOCK LAI YEE (MS)
General Manager,
Metmar Petrolchemical

PHILEMON LOH
WHEE KHEE
General Manager,
Synphonics

LYE CHOY LEAN (MS)
Archivist/Consultant,
Arkhiviz Business
Solutions

MOHD FADIL

BIN SUPA’AT

Senior Engineer,
National Environment
Agency

TN\,
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MOHAMAD FAHMI MICHAEL POH
BIN AHMAD RAIS CHENG HOCK
Chief Executive Officer, Manager,
The Advocate Group Ever-Gro Insurance Agency
VR NATHAN S B SIVAGANESH
Chairman, Teacher,
Hindu Endowment Board Canberra Secondary
School
NG SOH HUA (MS)
Principal, SATHINATHAN MR
Gan Eng Seng KARUPPIAH
Primary School Lawyer/Partner,
Karuppiah,
ADELBERT NGUI Chettiar & Partners
HIN LIANG
Senior Development CHARLIE SIM KOK YONG
Officer, Patent Associate/
Building and Businessman,
Construction Authority Axis Intellectual Capital
DOLLY ONG SUHARDI SAABAN
KIM LENG (MRS) Teacher,
Principal, Tampines Primary School
Bartley Secondary School
PROFESSOR TAN
ADRIAN PEH NAM CHUAN  HUN TONG
Lawyer/Managing Director,
Director, Centre for Accounting and
Yeo-Leong & Peh LLC Auditing Research,
Nanyang Technological
EDMUND PHANG University
CHIN SIAN
Executive Officer, RICHARD TAN KAI HUAT
Feedback Unit, Product Design Specialist,
Ministry of Community, Cooper Cameron
Youth and Sports Singapore
LOUISA TAN-KANG
SUNG CHOO (MS)
Assistant Manager,
Academic Development,
AIT Academy

TAN MAY JEE (MS)
Senior Community
Development Officer,
People’s Association

DR TAN SU-MING (MRS)
Private Practitioner,
Changi Clinic

EUGENIA TAN

YUN CHIN (MDM)
Assistant Director,
Publicity Corporate
Communications Division,
Ministry of Education

KELVIN TONG WENG KIAN
Film Maker/Film Critic

VENKA
PURUSHOTHAMAN
Lecturer,

Art Management,
LASALLE-SIA College
of the Arts

VIJAY CHANDRAN
Lecturer/Course
Co-ordinator,
Advanced Diploma

in Film Production,
School of Film

and Media Studies,
Ngee Ann Polytechnic

DR ADRIAN WANG

CHEE CHENG

Consultant Psychiatrist,
Institute of Mental Health/
Woodbridge Hospital

IAN WONG HONG YEN
Internal Audit Manager,
Meritus Hotels (Overseas
Union Enterprises)



ALAN YEO KONG LEONG
Counsellor,
Psychotherapist,
Psychologist,

Alan Yeo Consulting

DR YEOH LEAN WENG
Deputy Director,
Defence Science
Technology Agency

PUBLICATIONS
CONSULTATIVE
PANEL

y#%

e

CHAIRMAN
BASSKARAN NAIR
Senior Vice President,
Communications,
Capitaland

i‘ll:é

VICE-CHAIRMAN

WANG LOOK FUNG (MS)
General Manager,

Group Corporate
Communications,

Keppel Corporation

CASIMIR ROZARIO
Retired

CHIN HENG EE
Project Manager,
IBM Singapore

LINA CHONG

LIN LIN (MS)

Student Affairs Officer,
Nanyang Polytechnic

CHUA CHIM KANG
Editor, Local News Desk,
Lianhe Zaobao,
Singapore Press Holdings

EDWARD BERNARD
NEUBRONNER

Chief Executive Officer,
Recording Industry
Association (Singapore)

ER KER JIA

Manager,

Corporate
Communications

(Arts School),

Ministry of Information,
Communications and
the Arts

ASSOC PROFESSOR

HAO XIAOMING

Head,

Division of Journalism

and Publishing,

School of Communications
and Information,

Nanyang Technological
University

ASSOC PROFESSOR
HABIBUL H KHONDKER
Lecturer,

Department of Sociology,
National University

of Singapore

CHARLES HO NAI CHUEN
Company Director,
On Cheng Co.

FIONA HU Al LAN (MS)
Senior Director,
Singapore Chinese
Chamber of Commerce
and Industry

JEYABALEN
Lawyer/Partner,
Jeyabalen & Partners

JOAN PEREIRA (MS)
General Manager,
Social Development
Service,

People’s Association

NELLY KWA (MRS)
Lecturer,

Language and
Communication
Department,
Singapore Polytechnic

KENNETH KWOK
SIEW LOONG

Special Assistant 2/
School Division (East),
Ministry of Education

WINSTON LEE PIAK NAM
Human Resource
Management Specialist,
National University

of Singapore

LEE YAN PENG (MS)
Vice President,
Troptimum

LIM SIEW KIM (MRS)
Deputy Director,
Library and
Professional Services,
National Library Board

SHARON LOH

SOO0K HUI (MS)
Management
Support Officer,
Nanyang Polytechnic

LOW CHEE MENG
Managing Director,
Autoacc Trading

LOON SHIAH LIAN (MS)
Manager (Arts

and Lifestyle),

Lifeskills and

Lifestyle Division,
People’s Association

MOHAMED NOOR BIN
MOHAMMAD SAID
Self-employed

TN\,
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NADIAH YUSOF (MS)
Teacher,
Junyuan Primary School

CHERYL NG (MS)
Director,
FarmsPark

NOOR SUZANNE
BINTE NASIR (MS)
Research Assistant
and Tutor,

National Institute

of Education,

Nanyang Technological
University

NOOR’AINI BTE

ABDUL HAMID (MS)
Senior Executive Officer,
Majlis Ugama Islam
Singapura

ONG LIANG PENG
Foreign Manpower
Management Division,
Ministry of Manpower

PHUA MEI PIN (MS)
Senior Assistant Director,
Central Asia Branch,
Mnistry of Foreign Affairs

SEENI SYED
AHAMED KABEER
Lawyer/Partner,
Ramani GH & Partners

DR OLIVER SEET
BENG HEAN
Retiree

CHARLIE SIM KOK YONG
Patent Associate/
Businessman,

Axis Intellectual Capital

PORT 2004/05

JAMES SOH NGA KOK
Executive Director,
National Youth
Achievement

Award Council

TAN GEE KEOW (MS)
Senior Research Analyst,
Ministry of Defence

TAN HIAP KEONG
Industrial Engineering
Manager,

Chartered SemiConductor
Manufacturing

TAN SHER LEEN (MS)
Senior Executive,

Children, Youth and Family
Services Department,
National Council

of Social Services

TAN SOON YONG
On Overseas Study

TAN WU CHENG

Book Publisher,
Cannon International
President,

Singapore Book
Publishers Association

ADELINE TAY

YUIN HARN (MS)
Family Services Officer,
Family Development
Division,

Ministry of Community,
Youth and Sports

TEO LI HWEE (MS)
Project Executive
(Exhibition Organiser),
Singapore Exhibition
Services

DR TIMOTHY

TEO KHENG GUAN
Assistant Professor,
Learning Sciences
and Technology
Academic Group,
National Institute

of Education,

Nanyang Technological
University

VIVI YANTI ZAINOL (MS)
Journalist,

Singapore Press

Holdings

ASSOC PROFESSOR
LIONEL WEE HOCK ANN
Lecturer,

Department of English
Language and Literature,
National University

of Singapore

LILY WONG
MIN CHIN (MS)
Self-employed

WILLIAM WU

TENG CHEONG
Administration Supervisor,
Singapore Airport
Terminal Services

RENE YAP BIN PING (MS)
Corporate
Communications
Executive,

Health Science Authority

ROBIN YEE

Lecturer,

Print Journalism,
Online Journalism,
Ngee Ann Polytechnic

YEO WICO
Partner,
Allen & Gledhill



YOGANATHAN S/0
AMMAYAPPAN

Senior Assistant Director,
Strategic Policy and
Research Division,
Ministry of Community
Development, Youth

and Sports

ZALINA BTE

MOHD GAZALI (MS)
Senior Assistant Director,
Organisational Learning
and Systems,

Corporate
Communications and
Corporate Services,
National Youth Council

ARTS
CONSULTATIVE
PANEL

©
F

CHAIRMAN
PROFESSOR
BERNARD TAN
Department of Physics,
National University

of Singapore

Npe

Je,
VICE-CHAIRMAN

DR UMA RAJAN (MS)
Executive Director,
Man Fut Tong

Nursing Home

ALMAHDI AL-HAJ
BIN IBRAHIM
(NADIPUTRA)
Managing Director/
Scriptwriter,
Nadivision

ASMAH ATAN (MS)
Homemaker/Retired Singer

ANGELINE CHEONG

WEI LING (MS)

Welfare Officer,

Central Singapore
Community Development
Council

DR CHITRA

SANKARAN (MS)
Assistant Professor,
Department of English
Language and Literature,
National University

of Singapore

CHOO WOON HOCK
Journalist,
Singapore Press Holdings

RAYMON HUANG
THIEN HUI
Retiree/Volunteer,
Rotary Club Singapore
and Retired and Senior
Volunteer Programme,
Singapore

LAURA HWANG
CHENG LIN (MRS)
Managing Director,
Memories of The East

PROFESSOR KOH

TAI ANN (MS)

Dean of Students,
Nanyang Technological
University

DR LAKSHMI

M S SHRI (MS)

Private Tutor/Member,
Singapore Writers’ Festival
Organising Committee

JOANNA LEE (MS)
Partner,

Sapere Art Management
and Consultancy

LEE TIAN TEE
Musician/Founding
Members

and President,
World Association of
Symphony Band and
Ensemble (WASBE)
Singapore Chapter

LIEW CHIN CHOY
Senior Director,
Corporate
Development Division,
Nanyang Academy of
Fine Arts

MONA LIM (MS)
Lecturer,
Performing Arts
Division (Music),
LASALLE-SIA
College of Arts

LELAINA LIM
SIEW LI (MDM)
Regional

Financial Controller,
International

SOS China

CLARA LIM-TAN (MRS)
Vice-Principal,
Beatty Secondary School

JIM LIM TECK HWEE
Social Worker,
Subordinate Courts

LOW SZE WEE

Acting Assistant
Director (Collections),
Singapore Art Museum

TN\,
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MARGARET
THOMAS (MS)
Associate Editor,
TODAY,
Vice-President,
AWARE.

REBECCA MOK (MDM)
Retiree/Part-time tutor
(Ex-School Principal)

FELICIA NAH (MS)
Lecturer,

Diploma in
Communications and
Media Management,
Temasek Polytechnic

JIMMY NEW CHENG TEE
Managing Director,
Smiling Star.

Chairman, RC, Marsiling

JAMES NG
Director,

Asia Integration
(Marketing and
Communication)

ASSOC PROFESSOR
SHAHARUDDIN MAARUF
Acting Head,

Department of

Malay Studies,

National University

of Singapore

VAUGHAN TAN WEE HAN
Music Teacher,

Vaughan & Associates
(Yuhua CCMC)

TEO HAN WUE
Writer/Translation,
Editorial Consultant

WANG CHU CHIAO (MS)
Masters Research Scholar
(English Literature),
National University

of Singapore.

Theatre Lecturer
(Part-time),

Nanyang Academy

of Fine Arts

SHEILA MOIRA

WEE (MRS)
Founder/Partner,
Storyteller and

Drama Teacher,

Asian Storytelling Network

YAP FOON LYN (MS)
Vice-Principal,

Paya Lebar Methodist
Girls’ School (Primary)

DR YONG LI LAN (MS)
Senior Lecturer,
Department of English
Language and Literature,
National University

of Singapore,

Programme Co-ordinator,
Theatre Studies

DR YU WEI JIE

Director,

School of Performing Arts,
Nanyang Academy

of Fine Arts

NIAC MAIN
COMMITTEE
MEMBERS

yi".%

N

CHAIRMAN
PROFESSOR
BERNARD TAN
Department of Physics,
National University

of Singapore

A
&

CHAIRMAN,

LEGAL SUB-COMMITTEE
CHARLES LIM

AENG CHENG

Principal Senior

State Counsel,

Law Reform and
Revision Division,
Attorney-General’s
Chambers

Ipe

(5 §

CHA

muc Elllll}l'l'lllll
SUB-COMMIT

NGIAN LEK CHOH (MS)

Deputy Chief Executive,
National Library Board

{3

e
CHAIRMAN,
INDUSTRY
SUB-COMMITTEE
DR TOH SEE KIAT

Chairman,
CommerceNet Singapore



CHAIRMAN,

CYBER WELLNESS

TASK FORCE

MICHAEL YAP KIAM SIEW

Chief Executive Officer,
Commerce Exchange

ANTHONY CHIA
General Manager,
National Trades Union
Congress Income
Insurance Co-operative

IVAN CHONG
Chairman,

Advertising Standards
Authority of Singapore

FOONG HIN CHEONG
Director,
National Youth Council

NIREN HIRO
General Manager,
Yahoo! Mobile,
Asia Pacific

JOHN HO CHI

Principal,

Technology and Security
Risk Services,

Ernst & Young

CARMEE LIM (MRS)
Chairman,

Parents Advisory Group
for the Internet

BETSY LIM HAI

BOEY (MS)

Deputy Director,
Professional Development
and Consultancy Branch,
Educational

Technology Division,
Ministry of Education

LIM YAN HOCK
Principal,

Geylang Methodist
Secondary School

LOW HUAN PING
Executive Vice President,
Technology Division,
Singapore Press Holdings

MOCK PAK LUM
Chief Executive Officer,
1-Net Singapore

ONG TONG SAN

Assistant Director,
Competition Management,
Infocomm Development
Authority of Singapore

00l LAY YONG (MS)
Vice-President,
Consumer Sales,
Singapore
Telecommunications

ZUBAIDAH OSMAN (MS)
Policy Manager,
Yayasan MENDAKI

SAW KEN WYE
General Manager,
Asia NSP,

Microsoft Operations

ALEX SIOW YUEN KHONG
Vice President,

Strategic Relations and
Government Affairs,
StarHub

S VIVAKANANDAN
Chief Executive Officer,
Singapore Indian
Development Association

WOON TAI HO
Chief Executive Officer,
MediaCorp News

b

H
INDUSTRY
SUB-COMMITTEE
CHAIRMAN

DR TOH SEE KIAT
Chairman,
CommerceNet
Singapore

STEVEN CHAN

Director, Internet Services
and Product Development,
MobileOne

NIREN HIRO
General Manager,
Yahoo! Mobile,
Asia Pacific

LOW HUAN PING
Executive Vice President,
Technology Division,
Singapore Press Holdings

V MATHIVANAN
Chief Executive Officer,
CrimsonLogic

MOCK PAK LUM
Chief Executive Officer,
1-Net Singapore

DAVID NG

Emerging Technology
Sales Manager (ASP),
Juniper Network
(Singapore)

00l LAY YONG (MS)
Vice President,
Consumer Sales,
Singapore
Telecommunications

TN\,
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SAW KEN WYE
General Manager
(Asia NSP),
Microsoft Operations

ALEX SIOW

YUEN KHONG

Vice President,
Strategic Relations

and Government Affairs,
StarHub

THOMAS WEE

Senior Manager,
Product and Marketing,
Pacific Internet

WOON TAI HO
Chief Executive Officer,
MediaCorp News

Ipé

{91

PUBLIC EDUCATION
SUB-COMMITTEE
CHAIRMAN

NGIAN LEK CHOH (MS)

Deputy Chief Executive,
National Library Board

FOONG HIN CHEONG
Director,
National Youth Council

PAM HU (MS)

Director,

e-Lifestyle Marketing,
Infocomm Development
Authority of Singapore

BETSY LIM

HAI BOEY (MS)

Deputy Director,
Professional Development
and Consultancy Branch,
Educational

Technology Division,
Ministry of Education

LIM YAN HOCK
Principal,

Geylang Methodist
Secondary School

MAUREEN NG
BOEY LIN (MRS)
Director,
SEAMEQ RELC

FELIX OEN BENG SENG
Director,

Business Strategy

and Advisory Group,
ESP Management and
Consulting Services

ZUBAIDAH OSMAN (MS)
Policy Manager,
Yayasan MENDAKI

JUDY QUEK (MS)
Deputy Director,
Learning,

National Library Board

TAN KEE HAI

S VIVAKANANDAN
Chief Executive Officer,
Singapore Indian
Development Association

WONG LOK OON
Principal,
Dunearn Secondary School

y.“,%

N

LEGAL
SUB-COMMITTEE
CHAIRMAN
CHARLES LIM
AENG CHENG
Principal Senior
State Counsel,
Law Reform and
Revision Division,

Attorney-General’s
Chambers

ASSOC PROFESSOR
ANG PENG HWA

Dean,

School of Communication
and Information,
Nanyang Technological
University

GOH SEOW HIONG
Director,

Software Policy,
Asia, Business
Software Alliance

AILEEN KOH (MS)
Manager/Legal Counsel,
Accenture

LAU JOON-NIE (MS)
Senior Producer,
Foreign Desk,
MediaCorp News
International

GILBERT LEONG
Partner,
Rodyk & Davidson

JIM LIM KHENG HUAT
Partner,
Shook Lin & Bok

LIM SENG SIEW
Chief Executive Officer,
Lexloci

MAH SWEE KEONG
Assistant General Counsel,
Levi Strauss Asia

Pacific Division

ASSOC PROFESSOR
DANIEL SENG KIAT BOON
Faculty of Law,

National University

of Singapore



TAN KEN HWEE
State Counsel,
International Affairs
Division,
Attorney-General’s
Chambers

LAWRENCE TAN
MENG KIAT

Senior Consultant,
Technology Strategy,
Infocomm Development
Authority of Singapore

WENDY YAP
PENG HOON (MS)
State Counsel,
Law Reform and
Revision Division,
Attorney-General’s
Chambers

ASSOC PROFESSOR
YEO TIONG MIN
Faculty of Law,
National University
of Singapore

YEONG ZEE KIN
Assistant Director,
Singapore Academy
of Law
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CYBER WELLNESS
TASK FORCE
CHAIRMAN
MICHAEL YAP

Chief Executive Officer,
Commerce Exchange

ANTHONY CHIA
General Manager,
National Trades Union
Congress Income
Insurance Co-operative

DR GAN SU-LIN
Deputy Director,
Centre for Culture
and Communication,
Republic Polytechnic

PATRICK HAN

Acting Director,

CDC Planning and
Development Division,
People’s Association

PAM HU (MS)

Director,

e-Lifestyle Marketing,
Infocomm Development
Authority of Singapore

JOY LEE (MS)

Senior Head,

Professional Development
and Consultancy Branch,
Educational

Technology Division,
Ministry of Education

CARMEE LIM (MRS)
Chairman,

Parents Advisory Group
for the Internet

JOHNATHON NG
Secretary,

Gold Award
Holders’ Alumni,
National Youth
Achievement
Award Council

PETER PAK

Assistant Manager,
Library Operations and
Management Division,
National Library Board

POH YEANG CHERNG
Programme Manager,
TOUCH Community
Services

EUGENE SEOW
Executive Director,
TOUCH Community
Services
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SITFINDUSTRY TASK
FORCE

CHAIRMAN

MOCK PAK LUM

Chief Executive Officer,
1-Net Singapore

JIOW HEE JHEE
Assistant Programme
Manager,

TOUCH Community
Services

WALTER LEE
Wireless
Broadband/IP VAS,
StarHub Interactive

CARMEE LIM (MRS)
Chairman,

Parents Advisory Group
for the Internet

KEVIN LIM

Senior Vice President,
Group Consumer Business
and Marketing,

Pacific Internet

EUGENE SEOW
Executive Director,
TOUCH Community
Services
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JOSEPH TAN BELINDA CHARLES
Director, Principal,
Broadband and Internet, St Andrew’s
Consumer Business, Secondary School
Singapore
Telecommunications CHIA MENG TZE
Limited Director,

MICHELL YEOH (MS)
Manager,

New Media Business,
MediaCorp Technologies

BROADCASTING
APPEAL ADVISORY
COMMITTEE
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CHAIRMAN

ASSOC PROFESSOR
NGIAM TEE LIANG
Department of Social
Work and Psychology,
National University

of Singapore

Npese

Je,
VICE-CHAIRMAN

TAN CHEE KOON (MRS)
Chief Executive Officer,
The National Volunteer
and Philanthropy Centre

ANG BEE LIAN
Director,

Rehabilitation and
Protection Division,
Ministry of Community,
Youth and Sports

ASSOC PROFESSOR
ANNE PAKIR
Department of English
Language and Literature,
National University

of Singapore

Singapore International
Foundation

DR HADIJAH

BTE RAHMAT
Associate Professor,
Asian Languages

and Cultures,

National Institute of
Education,

Nanyang

Technological University

HARIKRISHNAN S/0
MUTHUSAMY

Chief Executive Officer,
International Business
Management Consultants

LIEW CHIN CHOY

Art Administrator/Senior
Director,

Corporate

Development Division,
Nanyang Academy

of Fine Arts

M MA’MUN BIN
H M F SUHEIMI
Retiree

SAM TAN CHIN SIONG
Executive Director,
Chinese Development
Assistance Council

TAN SZE WEE
Managing Director/
Chief Executive Officer,
Rockeby Biomed
Corporation

DR UMA RAJAN
Executive Director,
Man Fut Tong
Nursing Home

WANG LOOK FUNG (MS)
General Manager,

Group Corporate
Communications,

Keppel Corporation

FILMS APPEAL
COMMITTEE
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CHAIRMAN

PANG CHENG LIAN (MS)
1st Vice-President/
Special Assistant,
Chairman of United
Overseas Bank

BENEDICT CHEONG
THIAM BENG

Chief Executive Officer,
National Council of
Social Service

CLAIRE CHIANG (MDM)
Executive Director,
CEWEURIGERCE Y
(Singapore)

DR CHIN KWEE
NYET (MS)

Senior Lecturer,
Centre for
Language Studies,
National University
of Singapore

GERALD GIAM

YEAN SONG

Foreign Service Officer,
Ministry of Foreign Affairs

SITI HASLINDA PUTRI
HARUN (MDM)
Homemaker



HO WOON HO NEE
FOONG (MRS)
Principal,

Nanyang Junior College

DR ISA HASSAN
Director (Special Duties)
and Director (Young
People’s Unit),

Yayasan MENDAKI

PHILIP JEYARETNAM
Lawyer (Senior Counsel),
Rodyk & Davidson

QUEK SEE TIAT
Partner,
PricewaterhouseCoopers

DAREN V.L SHIAU
Lawyer,
Allen & Gledhill

SUDHA NAIR (MS)
Director,

Ang Mo Kio Family
Service Centre/
Lecturer

DR ESTHER TAN NEE YIU
KAM YU ESTHER (MS)
Associate Professor,
Psychological Studies,
National Institute

of Education,

Nanyang

Technological University

WONG LIN TAM
Media Consultant,
Wang Media Consulting

YEO TECK YONG (MDM)
Principal,

Tanjong Katong

Girls’ School

PUBLICATIONS
APPEAL ADVISORY
COMMITTEE
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CHAIRMAN
DR ONG TECK CHIN
Chief Executive Officer/

Principal, Anglo-Chinese
School (Independent)

Npee

e,
VICE-CHAIRMAN
TAN SECK SAM
Consultant,
Chee & Michael Chong
Partnership

DR ABBAS BIN

MOHD SHARIFF
Assistant Professor,
National Institute

of Education,

Nanyang Technological
University

GAUTAM BANERJEE
Executive Chairman,
PricewaterhouseCoopers

DR HADIJAH

BTE RAHMAT
Associate Professor.
Asian Languages

and Cultures,

National Institute

of Education,

Nanyang Technological
University

PATRICK DANIEL HAN
CHI KWANG

Director,

CDC Planning and
Development Division,
People’s Association

ASSOC PROFESSOR
HING Al YUN
Department of Sociology,
National University

of Singapore

DR KHOO KIM CHOO (MS)
Chairman and Consultant,
The Sunbird Child
Development Centre

KONG KUM PECK (MS)
Senior Assistant Director,
Strategy Policy and
Research Division,
Ministry of Community
Development,

Youth and Sports

LAI WAN LI (MS)
Mandarin Co-ordinator,
Discovery Networks Asia

NORWITA BINTE
MOHAMED ARIFF (MS)
Teacher,

Monk’s Hill

Secondary School

ONG SIN TIONG
Industrial
Relationship Officer,
National Trades
Union Congress

DR UMA RAJAN
Executive Director,
Man Fut Tong
Nursing Home

WAN CHONG HOCK
Deputy General Manager,
Ang Mo Kio Town Council

JORDAN WOO CHI YONG
General Manager,

Singapore Discovery ’
Centre ’
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CHAIRMAN
PROFESSOR EDWIN
NADASON THUMBOO
Director,

The Center for the Arts,
National University

of Singapore

VICE-CHAIRMAN
TOH WENG CHEONG
Partner/Lawyer,

Low Yeap Toh & Goon

ANNE DURRAY (MS)
Senior Director,

Legal Director,

Small Claims Tribunals,
Subordinate Courts

CHIA MENG TZE (MS)
Senior Director,
Singapore Volunteers
Overseas Programme,
Singapore International
Foundation

CHOO THIAM SIEW
President,

Nanyang Academy
of Fine Arts

SABRINA GOH (MS)
Consultant,
Creating-me Consulting
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AGNES LAW

MEI LIN (MS)

Senior Social Worker,
Family Life Theatre
Co-ordinator,

Fei Yue Family Service
Centre

RAPHAEL LIM SWEE ANN
Deputy Director (Family
Education),

Family Development
Division,

Ministry of Community,
Youth and Sports

MUHAMMAD
TAUFIQ BIN AHMAD
Teacher,

Northland
Secondary School

SOM BTE MOHAMED
SAID, PBM (MDM)
Founder/Artistic Director
and Choreographer,

Sri Warisan Som Said
Performing Arts,
Lecturer (part-time),
Nanyang Academy

of Fine Arts

TAN CHEE KOON (MRS)
Chief Executive Officer,
National Volunteer and
Philanthropy Centre

TAN SIEW PIANG (MS)
Principal,

Ang Mo Kio

Secondary School

VENKA
PURUSHOTHAMAN
Lecturer,

Arts Management,
LASALLE-SIA College
of the Arts

DR VALERIE WEE
SU-LIN (MS)

Assistant Professor,
Department of English
Language and Literature,
National University

of Singapore

COL (NS) DAVID WONG
CHEONG FOOK

Business Advisor/Director,
ECO Industrial,
Environmental Engineering

WONG SUEN KWONG
Co-Founder/Director,
Centre for Fathering,
Family Life Educator
and Counselor

WONG YIM KUAN (MS)
Retiree (Volunteer —
Teacher, Retired and
Senior Volunteer
Programme, Singapore)



