THE MEDIA PICTURE TO-DATE

Singapore’s media scene is fast evolving on the
international stage.

ANIMATION, FILM & TELEVISION

Singapore has seen 180 co-productions involving more than 15

countries including the United States, the United Kingdom,

Australia, China, Japan and Korea. Notable amongst these are:

¢ BAIT, a 3D thriller co-produced by Singapore’s Blackmagic Design
and Australia’s ArcLight Films, which has secured international
pre-sales to 24 countries

* Rob the Robot, an animated TV series co-produced by Singapore’s
One Animation and Canada’s Amberwood Entertainment

In terms of global reach, Singapore-made TV content has
entertained audiences in over 70 countries.

INTERACTIVE DIGITAL MEDIA (IDM)

The IDM Programme Office, a multi-government agency initiative

including MDA, was set up in 2006 in recognition of the immense

growth potential in the IDM sector.

* To date, the IDM sector has seen the emergence of world-class
companies and successes in the commercialisation of R&D

* IDM revenues have also reached $1.5 billion in 2009 (CAGR of
15%) while employment in this sector increased by 15% to 8,117

GAMES

Singapore companies are making their mark in the international

arena, winning prestigious awards at events such as the

Independent Games Festival in Shanghai in 2009 and 2010. These

include:

e Protégé Studio’s Xbox Live game, Armor Valley, which won an
award for Excellence in Audio

e Nekomura Games, which won the Excellence in Visual Arts
Award for its ButaVX: Justice Fighter

PUBLISHING

International and homegrown companies in Singapore have
established footprints across various categories, such as scholarly,
professional, educational, popular magazines and trade.
e International publishers include Wiley-Blackwell, Cengage
Learning Asia, Cambridge University Press and Shanda Literature
e Homegrown publishers include Marshall Cavendish, Popular
Holdings, Singapore Press Holdings and World Scientific Publishing

These and many others testify to Singapore’s growing international
track record and the prospects for even more growth.
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HERE ARE TWO GLOBAL MEDIA PLAYERS WHO
ENJOY THE SINGAPORE ADVANTAGE.

Lisa Henson,
CEO of The Jim Henson Company

“Singapore is an educated investor
who understands the business of
media production. From their skills, to
their dedication and positive attitude,
they [have] truly impressed us. The
quality we get here exceeds that of
other established countries.”

David Ellender,

Global CEO of FremantleMedia Enterprises

“Many of the big-time regional broadcasters in
Asia, are headquartered in Singapore which
makes it an attractive hub for media
companies. Talents here have a high skill set,
particularly in post-production and technical
areas. Singapore respects and is very
supportive of protecting intellectual rights.”

Mediapolis is now your best reason to come onboard.
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SINGAPORE IS COMMITTED TO

MAKING IT HAPPEN

Media companies and talents
can look forward to incentives including:

Media Development Authority
Singapore

* Development Assistance
e Production Assistance

e Marketing Assistance

¢ Talent Assistance

¢ Tax Rebates

Please visit the following
websites for more information:

Economic Development Board
www.edb.gov.sg

Infocomm Development Authority of Singapore
www.ida.gov.sg

JTC Corporation
WWW.jtc.gov.sg or www.one-north.sg

Media Development Authority of Singapore
www.mda.gov.sg
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BCA GREEN MARK
Mediapolis is proud to be one of the first districts in Singapore to be recognised
by the BCA Green Mark for District Award with Gold™ certification.

The BCA Green Mark for District Award takes into account energy and water
efficiency, indoor environment quality, innovation and building management. It
serves as a benchmark for organisations to incorporate internationally-recognised
best practices in environmental design and performance.

COME HOME TO THE FUTURE OF MEDIA.
Visit our website at www.discovermediapolis.sg

MAJao

Media Development Authority
Singapore

About Media Development Authority (MDA)
3 Fusionopolis Way
#16-22 Symbiosis
Singapore 138633
Tel: 6377 3800

Fax: 6577 3888

The Media Development Authority of Singapore promotes the growth
of globally competitive film, television, radio, publishing, music,
games, animation and interactive digital media industries. It also
regulates the media sector to safeguard the interests of consumers,
and promotes a connected society.

Mediapolis

@ one-north
Home to the Future of Media

Disclaimer:

The content of this brochure is provided for informational purposes only and is correct as of September 2011. The information found within has been collated by
the Media Development Authority of Singapore (MDA) in good faith. Whilst MDA has undertaken all reasonable measures to ensure the accuracy of the
information, to the fullest extent permitted by law, MDA does not warrant and hereby disclaims any warranty as to the accuracy, correctness, reliability, timeliness,
non-infringement, title, merchantability or fitness for any particular purpose of the information in the brochure.
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THE POTENTIAL OF MEDIA GROWTH. THERE IS NO BETTER PLACE TO BE | MEDIAPOLIS WILL BE A CITY WITHIN THE VIBRANT
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THAN IN SINGAPORE CREATIVE PRECINCT OF ONE-NORTH
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MEDIAPOLIS@ONE-NORTH IS WHERE THE
MEDIA WORLD WILL CONVERGE IN SINGAPORE

Mediapolis is a 19-hectare state-of-the-art media hub, where leaders of the media
world will converge to testbed cutting-edge media concepts and prototypes for the
future. It is where content, services and applications will be developed, produced,

financed and distributed to an international audience.

Vista Xchange

ACCESSING MEDIAPOLIS
IS A BREEZE!

¢ 2 minutes to the expressway network

MEDIAPOLIS OFFERS FOUR KEY VALUE PROPOSITIONS - Ayer Rajah Expressway (AYE)

30 minutes from Singapore Changi

SINGAPORE, THE THROBBING
MEDIA HUB IN ASIA
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