Survey on E-Commerce 2000

Executive Summary

1. Introduction 

The Survey on E-Commerce 2000 is jointly conducted by the Infocomm  Development Authority of Singapore and the Department of Statistics. This survey was conducted using the Statistics Act.  As companies in Singapore are increasingly embracing the Internet as an integral part of their competitive strategies, the survey findings provide useful indicators for a better understanding the e-commerce landscape in Singapore.
2. Objective

The aim of the study is to gauge the development and performance of the e-Commerce industry in Singapore.

3. Survey Methodology

The survey was launched in May 2000 and covered a representative sample of 9,000 companies stratified by industry sectors. Government related bodies and establishments in the domestic work activities, mining and quarrying were excluded from the sample.  A questionnaire was sent to the companies and the response rate achieved was over 90%. 

4. Key findings

a. E-Commerce activities in Singapore continue to show strong growth in the following categories:

· B2B E-Commerce
 sales value has increased from $5.67b in 1998 to $40b in 1999 and to an estimated $92b in 2000.  This is projected to reach $109b in 2001.  The sales value is predominantly derived from the closed networks as compared to open networks. 
· The top three industry sectors in year 2000 were finance & banking, wholesale & retail and manufacturing.
· The survey illustrated that sales value of export E-Commerce trade is increasing at a faster rate than the domestic counterpart and the proportion of such export value is projected to be higher in 2001.  Main countries which companies conducted their B2B sales are Malaysia, Indonesia, Taiwan, China, South Korea and Japan.

· More than half of companies reported more than 50 transactions per month.
· B2C E-Commerce
 sales value has increased from $36m in 1998 to $200m in 1999.  Sales value for year 2000 increased to an estimated $1.17B in 2000 and is projected to reach $2.75b in 2001.  
· The top three industry sectors in year 2000 were finance & banking, real estate & businesses, hotels & restaurants.
· B2C sales are dominated by overseas consumers from Malaysia, Thailand, USA and Japan.
· More than 20% of companies registered 50 or more transactions per month.
· B2B procurement has increased from $5.44b in 1998 to $10.9b in 1999 to an estimated $17.9b in 2000 and is projected to reach $25b in 2001.  
· The bulk of purchases are made mainly via closed networks as opposed to open networks. 
· Companies in Singapore are buying more from overseas companies such as USA, Malaysia and Japan.
b. 43.2% of the surveyed companies with E-Commerce capabilities started their activities in 1999.  

c. 98.7% of surveyed companies have access to Internet with the commonly used application being online sales and purchases; online government services and software downloads.

d. 10% of Singapore’s top companies
 engage in e-commerce activities, as compared to only 4% in 1999. 

e. The revenue generated by companies from E-Commerce infrastructure/supporting services is growing. 

· Revenue from Internet Infrastructure Services
 has increased from $124m in 1998 to $248m in 1999 to an estimated $618m in 2000 and is projected to reach $763m in 2001.

· Revenue from Internet Application Infrastructure Services
 has increased from $234m in 1998 to $523m in 1999 to an estimated $567m in 2000 and is projected to reach $1.2b in 2001.

· Revenue from Internet Intermediary Services
 has increase from $17m in 1998 to $154m in 1999 to an estimated 566m in 2000 and is projected to reach $2.2b in 2001.
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� B2B E-Commerce refers to all forms of wholesale commercial transactions occurring over an exclusive E-Commerce network (eg BookNet, ShopNet, MIPS) or an open network (eg Internet and Singapore ONE) which include online trading of goods and services, online sourcing and online procurement process. Foreign exchange, futures, derivatives and other financial trading instruments are excluded.  





� B2C E-Commerce refers to all forms of retail commercial transactions occurring over an open network (eg Internet and Singapore ONE) which include online selling of goods and services directly to consumers.





� Top companies refer to the top 1,000 companies by revenue and top 1,000 IT companies.





� Internet Infrastructure Services - refers to services or products needed to create an IP-based network infrastructure.


Eg Network services, hosting services, end-user networking equipment.





� Internet Applications Infrastructure Services - refers to services or products that build upon the IP infrastructure and make it technologically feasible to perform business activities online. In addition to software applications, this layer includes the human capital involved in the deployment of E-Commerce and E-Business applications.


Eg Search engines, web development, web databases and payment software. Also includes internet and E-Business consultants.





� Internet Intermediary Services - refers to products/services that facilitate the meeting and interaction of buyers and sellers over the Internet.


Eg Web content/portal providers, online B2B exchanges/marketplaces, portal aggregators, online brokerages, travel agents, internet ad brokers, online advertisers.





