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INFOCOMM CLUBS – FACT SHEET 

· Infocomm Clubs are part of IDA’s larger Student Infocomm Outreach programme of its S$120m Infocomm Manpower Development Roadmap.  A joint effort by IDA, the Ministry of Education (MOE) and industry partners, Infocomm Clubs aim to:

-
Excite students about the possibilities of Infocomm in a fun way 
-
Expand students’ creative and entrepreneurial spirit through application of Infocomm in school and society
-
Work with Infocomm industry partners so that the private sector can play a proactive role in developing the youths in schools
· Infocomm Clubs are targeted at primary and secondary school and junior college students.  The initiative will start in January 2006 with some 30 schools, but over the next three years, more than 150 schools will have Infocomm Clubs.  It is envisioned that some 50 per cent of Infocomm Club members will eventually choose Infocomm as a career. 
· Activities in Infocomm Clubs are aligned with MOE’s Co-Curricular Activities (CCA) framework
 where students earn CCA points through participation in the Clubs. The Club activities include project work, competitions, and cross-school collaborations.  Other benefits of Club participation include potential credit exemption and/ or direct admission into Infocomm courses at IHLs.  Students also enjoy mentorship opportunities and certification by industry partners when they complete their membership.

· For a start, Infocomm Clubs boast of industry partners such as Apple, Cisco, Macromedia, Novell, Temasek Polytechnic and SingTel, offering structured curriculum in new Infocomm growth areas such as Animation, Virtual Reality, Video Software, Web Publishing, Security and Networking Software, Mobile Content, Software and Applications, Security, Games Development and Digital Media.

For media clarification, please contact:

About Infocomm Clubs
Jenny NG

Manager, Corporate Marketing and Communication 

Infocomm Development Authority of Singapore 

Tel: 6211-1341

Email: jenny_ng@ida.gov.sg
About the Industry Partners
Apple:


Adrian Lim, adrian@elchemi.net, Contact : 97475547
Eric Goh, eric.goh@apple.asia.com 

Cisco Systems:
Christina Anthony, chanthon@cisco.com, Contact : 90016840

Quah Choon Hwa, quahch@cisco.com, Contact : 98792030

Macromedia: 
Audrey Too, atoo@macromedia.com, Contact :93639239

Novell:

Jocelyn Tham, jtham@novell.com, Contact : 97714396

SingTel:

Philip Wu, philwu@singtel.com, Contact : 96489583

Temasek Polytechnic Peter Choy, pchoy@tp.edu.sg, Contact : 96549778

About the Infocomm Club logo

[image: image1.jpg]lNFDCDMM
cCL B




The Power Button represents the overall objective of the Infocomm Club to actively engage and empower students with Infocomm skills and knowledge so that they will eventually become globally competitive when they join the workforce.

The Power Button also serves to instill curiosity among non-Infocomm students, encouraging them to “power on” and explore the exciting world of Infocomm. 

The colour ‘red’ establishes Infocomm Club as an IDA initiative, in partnership with the industry and supported by MOE. 

The joined “I” and “U” symbolically represent the many tangible and intangible benefits the students enjoy when they join the Club.  Students will have greater understanding and appreciation of the potential and possibilities offered by Infocomm, and how it affects their work, study and play. 

[image: image2.png]


[image: image3.png]









�  MOE CCA framework for LEAPS (Leadership, Enrichment, Achievement, Participation and Service). 





