Survey on Infocomm Literacy for 2002


Highlights of Findings from the Survey on Infocomm Literacy for Year 2002

1
INTRODUCTION

The Survey on Infocomm Literacy for 2002 is the second in a series of studies carried out by the Infocomm Development Authority of Singapore (IDA) since year 2000 to identify trends and shifts in infocomm literacy among the Singapore resident population.

1.1
OBJECTIVE

The main objective of this study is to assess the level of infocomm literacy among the Singapore resident population and workforce.

2 RESEARCH DESIGN

2.1
SURVEY METHODOLOGY

A total of 2,048 successful face-to-face interviews were conducted with individuals (Singapore citizens and Permanent residents aged 15 and above) from January 2003 to March 2003.  The data was extrapolated to the Singapore resident population.

2.2
SCOPE

The following information was collected to ascertain the literacy level of each respondent:

· Awareness, usage and intention to use infocomm appliances and services (e.g. PC, PDA, WAP services, Web TV);

· Awareness, usage and intention to use Internet-related activities (e.g. Emailing, Online shopping);

· Awareness, usage and intention to use infocomm applications; and

· Awareness and method engaged to acquire knowledge on E-Business developments and management (e.g. E-Business environment in Singapore and the region).

2.3 DEFINITION OF INFOCOMM LITERACY LEVELS

For the purpose of this study, the following definitions were adopted:

· Knowledge of Infocomm Appliance – Those who know how to use at least one infocomm appliance or service (e.g. PC, PDA, WAP services, Web TV).

· Infocomm Literate – Those who know how to use at least one infocomm appliance or service AND Internet-related activity (e.g. Emailing, Online Shopping).

· Infocomm Competent – Those who are ‘Infocomm Literate’ AND know how to use at least three desktop applications (e.g. productivity tool) and/or at least one job-related application (e.g. Computer Aided Design, Customer Relationship Management).

· E-Business Savvy – Those who are ‘Infocomm Competent’ AND who know how to use at least one job-related application and have knowledge of at least three e-business topics (e.g. e-business developments, e-business management, knowledge of e-business environment in Singapore and the region).

3
KEY FINDINGS

In this report, the data was analysed based on total Singapore resident population and Singapore resident workforce aged 15 to 69 years.

3.1
SINGAPORE RESIDENTIAL POPULATION

3.1.1
OVERVIEW OF INFOCOMM LITERACY LEVELS
About two-thirds (65%) of the resident population aged 15 to 69 years used at least one infocomm appliance or service.  Six out of ten (60%) of the Singapore resident population were at least Infocomm Literate.  Half (50%) of the resident population aged 15 to 69 years was at least Infocomm Competent and 15% of the resident population fell into the E-Business Savvy group.  


3.1.2
INFOCOMM LITERACY BY DEMOGRAPHICS

The study revealed that infocomm literacy levels increase correspondingly with educational level (Figure 1).  The younger population was more likely to be Infocomm Literate than the older segments of the population (Figure 2).

Figure 1: Infocomm Literacy by Education
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Figure 2: Infocomm Literacy by Age
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The working population is also more likely to be Infocomm Literate than the non-working population (Figure 3).  

Figure 3: Infocomm Literacy by Employment Status
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3.1.3
PROFILE OF INFOCOMM LITERATE SINGAPORE RESIDENTS 

· 69% of the Infocomm Literate residents were aged below 40 years.  Residents from the age groups of 20-29 years (25%) and 15-19 years (18%) formed the majority of the Infocomm Literate category.

· 89% had attained at least secondary school qualifications while 38% had completed tertiary education (Diploma or higher).

· 61% of the Infocomm Literate residents were working.

· The most frequently used
 Internet-related activities included Email (94%), Online Information Retrieval Search (81%) and Upload and/or Download Documents (75%). 

· Usage levels among Infocomm Literate residents were at least 30% for most Internet-related activities.  

3.1.4 PROFILE OF INFOCOMM COMPETENT SINGAPORE RESIDENTS 

· 71% of the Infocomm Competent residents were aged below 40 years.  They fell mainly in the age groups of 20-29 years (29%) and 15-19 years (17%).

· 93% of the Infocomm Competent residents had completed at least secondary school education.  44% had completed tertiary education.

· 64% of the Infocomm Competent residents were working.

· 60% of the Infocomm Competent residents used desktop applications. The Infocomm Competent residents used mainly Word Processing software (96%), Spreadsheet software (87%) and Presentation software (81%).

· Generic business applications such as Document Imaging (61%), Email application (54%) and Workflow application (51%) had the highest usage levels among the Infocomm Competent residents.  Usage levels were at least 30% for most generic business applications.

· The most commonly used industry-specific applications
 among the Infocomm Competent residents were Travel-related (34%), Construction-related (28%) and Wholesale & Retail Trade-related (26%).
3.1.5
PROFILE OF E-BUSINESS SAVVY SINGAPORE RESIDENTS

· 61% of the E-Business Savvy residents were aged between 20 and 39.

· Nearly all (97%) had at least secondary education.  63% of the E-Business Savvy residents had tertiary education.

· 76% of the E-Business Savvy residents were working.

· At least 40% of them were aware of most E-Business topics and more than 70% of the E-Business Savvy residents acquired their knowledge on E-Business topics through reading or self-learning.

3.2
SINGAPORE RESIDENT WORKING POPULATION

3.2.1
OVERVIEW OF INFOCOMM LITERACY LEVELS AMONG WORKING POPULATION

Majority (73%) of the working residents knew how to use infocomm appliances.  Among the working population, two-thirds (67%) were at least Infocomm Literate, 59% were at least Infocomm Competent and 22% were E-Business Savvy.

3.2.2
INFOCOMM LITERACY BY OCCUPATION AND INDUSTRY

Among the occupational groupings, Professionals, Managers, Executives and Businessmen (PMEBs) were found to be more infocomm literate than the rest of the occupational groups (Figure 4).

Figure 4: Infocomm Literacy by Occupation
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Industries such as Government/Statutory Boards (96%), Financial Intermediaries (95%), Education (88%), Real Estate, Renting & Business Activities (86%) and Health & Social Work (86%) had the highest proportion of working residents who were at least Infocomm Literate.  The Hotel & Restaurant (41%), Other Community, Social & Personal Activities (54%) and Wholesale & Retail Trade (55%) sectors had the lowest percentage of Infocomm Literate workers (Figure 5).

Figure 5: Infocomm Literacy by Industry
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3.2.3
PROFILE OF INFOCOMM LITERATE WORKFORCE

· 59% of the Infocomm Literate workforce was aged between 20 and 39 years.

· 93% of them had completed at least secondary education.  48% had completed tertiary education.

· 38% of the Infocomm Literate workforce were PMEBs, slightly more than half (52%) were other white-collar workers and 11% were blue-collar workers.

· At least 30% of the Infocomm literate workforce could perform Internet-related activities, the most popular of which included Email (94%), Online Information Retrieval Search (80%) and Upload and/or Download of documents (78%).

3.2.4 PROFILE OF INFOCOMM COMPETENT WORKFORCE 

· 62% of the Infocomm Competent workforce was aged between 20 and 39 years.
· 96% of the working residents had completed at least secondary education.  Slightly more than half (53%) had completed tertiary education.
· 65% of the Infocomm Competent workforce could use most desktop applications, the most common of which included Word Processing software (97%), Spreadsheet software (89%) and Emailing for work-related purposes (86%).
· The usage levels of generic business applications were the highest for Document Imaging (63%), Email application (58%) and Workflow application (58%).
· Industries such as Travel (38%), Wholesale & Retail Trade (30%) and Construction (27%) had the highest usage of industry specific applications.
3.2.5 PROFILE OF E-BUSINESS SAVVY WORKFORCE

· 64% of the E-Business Savvy workforce was aged between 20 and 39 years.

· 70% of them had completed tertiary education.

· More than half (58%) of them were PMEBs, 39% were other white-collar workers and 3% were blue-collar workers.

· Awareness levels of E-business topics were at least 60%.

· At least 70% of the E-Business Savvy workforce acquired their knowledge on E-Business topics through reading or self-learning while less than 20% acquired their knowledge by attending courses or talks.

4
CONCLUSION

The survey findings revealed that 6 out of 10 (60%) of the Singapore residents aged 15 to 69 years were Infocomm Literate.  The younger population is likely to be more infocomm literate than the older population.  Infocomm literacy has a direct correlation with educational level and occupation type.

The results from this study will help IDA better identify and address the specific needs of each target group so as to formulate relevant strategies to make Singapore an Infocomm-savvy society.  
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� Base: Those who were aware of each individual infocomm application.


�An example of industry specific application in the Travel industry is Abacus for ticket reservations, Computer Aided Design (CAD) for the Construction industry and Point of Sales for Wholesale & Retail Trade industry.
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