Media Release
FOR IMMEDIATE RELEASE
SINGAPORE MEDIA FESTIVAL 2018 –
SHOWCASING GLOBAL CREATIVE EXCELLENCE

SINGAPORE – 09 May 2018: The Singapore Media Festival (SMF) returns for its fifth edition
from 29 November to 9 December 2018. This year’s festival will not only continue to
celebrate the best in Asian storytelling, but also nurture the region’s media talent in their
journeys to achieve global creative excellence. Industry players from around the world can
look forward to a more vibrant marketplace and bigger celebration of the region’s best
content and media talent.

Hosted by the Infocomm Media Development Authority of Singapore (IMDA), the SMF is
Southeast Asia’s leading international media event, and comprises established constituent
events including the Singapore International Film Festival (SGIFF), Asia TV Forum & Market
(ATF), ScreenSingapore and IMDA-led SMF Ignite.
Robert Gilby, Chairman of the SMF Advisory Board said, “The SMF has experienced yearon-year growth alongside the region’s media industry, offering different experiences and
perspectives from a diverse pool of storytellers. Over its past four editions, the festival has
crossed the US$1 billion mark in deals and partnerships, proving SMF’s importance in
facilitating collaborations.”
He added,” This year’s festival continues its celebration of Asian storytelling, but with a
stronger focus on digitalisation, being the key connector for regional talent and the rest of
the world, as well as building and transferring of capabilities from industry thought leaders
to new talent. Bringing the industry together at SMF provides an abundance of creative and
commercial opportunities powered by innovative stories that embrace new technologies.”
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In 2017, the fourth edition of the SMF concluded with a gathering of over 20,000 media and
creative professionals. The SGIFF wrapped up a successful 28th edition with a recordbreaking attendance of more than 14,000 festival-goers from Singapore and across the
region, and showcased a total of 112 feature and short films from 42 countries, with 31 soldout screenings of local and international films – the highest since SGIFF returned in 2014.
2017’s ATF and ScreenSingapore saw a record-breaking performance over the three-day
market, from show attendance to sales transactions on the market floor. The market was
attended by over 5,400 delegates from 54 countries, and US$289 million worth of deals and
partnerships were estimated to have been facilitated during the market.
Spotlight on The Philippines as SMF’s Country of Focus for 2018
The SMF introduced its first Country-of-Focus in 2017 - Indonesia, as a way to showcase
the quality and variety of creativity originating from that country, and to explore more
collaborations between Indonesia, Singapore and the region. This year, the Philippines has
been chosen as the Country-of-Focus, highlighting the country’s rich stories, talents and
achievements across the SMF’s various constituent events.

Liza Diño, Chairperson and CEO, Film Development Council of the Philippines (FDCP)
shared, “It is an incredible honour for us to be the Country of Focus at this year’s SMF, as it
allows us to strengthen our partnership with Singapore and the IMDA to build a bridge
between Philippine and Singapore Cinema and foster more productive collaborations
between the two countries. It is also a special milestone for us as we are celebrating the
One Hundred Years of Philippine Cinema. We believe that the next big thing for our Cinema
is to go global and SMF is certainly a great platform where we may be able to connect more
of our Filipino filmmakers with partners and supporters in the further development of quality
stories and content that we can share with the world.”

Premiere of a Singapore Film Commission (SFC) documentary at SMF
This year’s SMF will also see the premiere of a documentary commissioned by the
Singapore Film Commission (SFC), detailing its milestones and vision in celebration of its
20th year anniversary. Established on 15 April 1998, the SFC has played a pivotal role in the
production of Singapore films and the development of a film industry in Singapore through
nurturing, supporting and promoting local talent in filmmaking. Over the years, SFC
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supported more than 600 short films, scripts, feature films, as well as film-related events in
Singapore that showcase home-grown talent and works, which have also gained recognition
with international audiences and garnered awards. The SFC will also hold a series of
outdoor screenings of iconic local films in the second half of the year as part of its 20 th
Anniversary celebrations.
Director, Singapore Film Commission (SFC), Joachim Ng, said: “As the SFC celebrates its
20th anniversary and reflects on its accomplishments, we are also charting the future
direction for the film commission. We will enhance our support for Singapore film talents and
companies to strengthen their storytelling capabilities, harness distribution of their content
onto new digital platforms, and facilitate regional opportunities for filmmakers.”

Representatives from the Singapore Film Commission will be present at the Cannes Film
Market. To speak to a representative from the Singapore Film Commission or learn more
about Singapore films, visit the Singapore booth at Village International 115.
###
www.sgmediafestival.com | #SGMediaFest

ISSUED BY THE INFOCOMM MEDIA DEVELOPMENT AUTHORITY

For media clarifications, please contact:
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Assistant Manager, Communications & Marketing, IMDA
DID: (+65) 6202 4426
Mobile: (+65) 9817 2983
Email: joannah_zhong@imda.gov.sg
Priscilla GAN (Ms)
Manager, Communications & Marketing, IMDA
DID: (+65) 6202 4417
Mobile: (+65) 9626 0077
Email: priscilla_gan@imda.gov.sg

Page 3 of 6

About Infocomm Media Development Authority (IMDA)
The Infocomm Media Development Authority (IMDA) leads
Singapore’s digital transformation with infocomm media. To do
this, IMDA will develop a dynamic digital economy and a
cohesive digital society, driven by an exceptional infocomm
media (ICM) ecosystem – by developing talent, strengthening
business capabilities, and enhancing Singapore's ICM
infrastructure. IMDA also regulates the telecommunications
and media sectors to safeguard consumer interests while
fostering

a

pro-business

environment,

and

enhances

Singapore’s data protection regime through the Personal Data
Protection Commission. For more news and information, visit
www.imda.gov.sg or follow IMDA on Facebook and Twitter
@IMDAsg.
About the Singapore Media Festival (SMF)

The Singapore Media Festival, hosted by the Infocomm Media
Development Authority, is set to become one of Asia’s leading
international media events, where the industry meets to
discover the latest trends, talents and content in Asia for Film,
TV and digital media. Taking place from 29 November to 9
December 2018, the Singapore Media Festival brings together
established media events such as the Singapore International
Film Festival (SGIFF), Asia TV Forum & Market (ATF) and
ScreenSingapore and SMF Ignite. For more information about
the

Singapore

Media

Festival,

please

visit

www.sgmediafestival.com.
SMF Ignite
A keystone digital event of the Singapore Media Festival, SMF
Ignite gathers emerging media content creators in Singapore
and around the region to learn, network, create and
collaborate. Organised by the Infocomm Media Development
Authority (IMDA) in collaboration with partners from the digital
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and media industries, the annual event spotlights digital trends
and new opportunities for the Asian storyteller. Through
interactive workshops and conferences, SMF Ignite sparks a
vibrant ecosystem of creators and businesses who can stand
at the forefront of innovative storytelling.
CONSTITUENT EVENTS

29th Singapore International Film Festival (SGIFF)
29 November – 9 December 2018
Founded in 1987, the Singapore International Film Festival
(SGIFF) is the largest and longest-running film event in
Singapore. It has become an iconic event in the local arts
calendar that is widely attended by international film critics, and
known for its dynamic programming and focus on groundbreaking Asian cinema for Singapore and the region.
Committed to nurturing and championing local and regional
talent, its competition component, the Silver Screen Awards,
brings together emerging filmmakers from Asia and Southeast
Asia while paying tribute to acclaimed cinema legends. With its
mentorship programmes, masterclasses and dialogues with
attending filmmakers, the Festival also serves as a catalyst for
igniting

public

interest,

artistic

dialogue,

and

cultural

exchanges in the art of filmmaking. The SGIFF is organised by
the Singapore International Film Festival Ltd, a non-profit
organisation with Institution of Public Character (IPC) status.

For more information, please visit www.sgiff.com.
Asia TV Forum & Market (ATF)
4 – 7 December 2018
About Asia TV Forum & Market (ATF) 2018
Asia TV Forum & Market (ATF) – the region’s leading
entertainment content event – is the platform of calibre to
acquire knowledge, network, buy, sell, finance, distribute and
co-produce across all platforms. It is the premier stage in Asia
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to engage with the entertainment industry’s top players from
around the world. It’s where the best minds meet and the future
of Asia’s content is shaped.

ATF also offers the opportunity to discover vital trends, crucial
statistics and significant foresight in TV’s digital, kids and
formats arenas. Its business match-making opportunities open
doors to some of the best new offerings in the region. With over
5,000 international buyers and sellers from more than 60
countries, ATF presents valuable business prospects for top of
the

line

benefits.

For

more

information,

please

visit

www.asiatvforum.com.
ScreenSingapore
4 – 7 December 2018ScreenSingapore – Southeast Asia’s
definitive marketplace for filmmakers, producers, distributors,
financiers and film buyers to explore co-production
opportunities, seek financing, make deals and learn about the
changing film landscape.
After its continued success in 2017, ScreenSingapore will
once again host the Southeast Asian Film Financing (SAFF)
Project Market, in partnership with the Southeast Asian
Audio-Visual Association (SAAVA) and Ties That Bind:
Asia/Europe Producers Workshop (TTB) to connect promising
filmmakers and producers from Southeast Asia and Europe
with international co-producing partners, festival
programmers, distributors, commissioners, and financiers.
For more information, please visit
www.screensingapore.com.sg.
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